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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The website The Cooking Academy, loaded rapidly within seconds and was easy to access.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Website Contains seven sub-pages, A prospective customer can navigate, through the website easily and find what they are specifically looking for and more. The navigation is so user friendly designed for visitors to have a seamless experience.  The website lets the customer explore additional features, which will enhance their experience.                                                                                                                  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can book numerous experiences on this website, with the efficient tools available it is seamlessly easy to make bookings via the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  Personally, I think all the prices should be on one subpage, for easier accessibility, especially if you are returning to  the website to pay for your experience after browsing your options, instead of having to go through the additional features for more information before you cash out.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cooking Aademy website does look very pleasant and prompts you to open up subpages  to see more . The  photos of the products especially the food products that are for sale, and the cooking class dishes look very delectable. The mobile phone experience is the same, just the sub headings on the computers main page is in the sub pages.


	[bookmark: _Int_QA5nY8sF]Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Websites imagery, video and colour qualitiy especially pictures of the food looks  highly appetizing and looks photo realistic, the visual quality is excellent. The website uses imagery to show their produce their other food products as well as their classes


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:Yes the website has made use of online chat tools on their website , you can contact them  through their general enquiry page, their email address,  their contact number , or you can go on  their many social media platforms such as  facebook, x,instagram,and youtube. With all the many platforms that are available  to make enquires  you will have a more  faster and more streamline  acessibility to contact  The cooking Academy company.


	Question 2d – How effective are the social media links on the website?


	Answer:  The Social media links are very inviting to view as  their are images and videos of customers experiences  and events and  insight into the companies growth, this shows their employment growth , this keeps them realivant and consistant.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Int_xboEEzzf]Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by  the company are made clear, by  customers testomonies of experience,  online videos,  up and coming events, Blogs, also contacting the company if you are unsure by email, or calling. And through the sub menu.  You can also read about the company on their "About the cooking academy" page. And accessing  their chat bot can answer alot of unsure questions.


	[bookmark: _Int_kX4LP1Ve]Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Aswell as recent post, Blogs and many up and comng events , such as  wellness  and nutrition, customer reviews are available on all social media platforms as well as testomonies


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality for reasons such as  their growth,  customer service, their products, offers , the services they offer,. Personal testomonies and reviews. As well as the big company clients they have a certificate of excellence from tripadvisor.
 With this in mind  this would give me trust and peace of mind to use this company.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes the company prices reflect the quality of the service shown , whether you are buying  food produce or booking a cooking or nutrition/wellness  class  its your choice according to your budget.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking 

	
	2.classes

	
	3. Hertfordshire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  yes when i typed in the three words it was the fourth company thst appeared on the list on google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	[bookmark: _Int_PjkCi5PL]Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  yes i do feel the websites  still have revelance in modern UK business, if you do not have a website in business you are not seen as crediabe and trust worthy, especially if their is always accessibility and ease to the website  and customer support this will have a great impact, which will lead to company growth and productivity.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The only  thing i would change for quick reference, is to have all the pricing in one place, for quick accessibility and to calculate your budget , instead of finding prices in different  subpages and catorgories.
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