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NEW BRAND DEVELOPMENT OF Vocdafone "Holo"
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NEW BRAND DE\IELOPMENTJ

* Vodafone introduces Holo Beam, a portable holographic communication
device powered by its strong 5G network.
* Moves beyond traditional video calls by offering three-dimensional

hologram presence.
* Targets a future of more immersive, realistic remote communication.
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Segmentation ﬁ Bringing the

'Holo Beam' t

« Psychographic: They are Global
Collaborators who pay premium to
technology that can give a strategic
competitive edge.

+ Behavioral: Users are High-Frequency
Communicators who currently spend
significant time in seeking premium
productivity tools.

The target market is High-Value Business Llfe
and Professional Users.

+ Demographic: Senior executives,
specialist consultants, and global project
leaders of age between 35 and 65.
Geographic: Major metropolitan centres
and business areas with strong 5G/6G
coverage.

Authentic Digital
Engagement

Customer Trends HR Needs

vodafone

Alighing with
Customer Trends
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interaction.

Marketing Mix

essential.

* Meets rising demand for immersive digital experiences and Metaverse-driven

* Addresses zoom fatigue by offering more natural, human-like remote presence.
* Fits the post-pandemic remote-first shift, where authentic connection is

» Product: The Product is the superior, smooth,
portable Holo Beam product, which is a
combination of high-fidelity holographic projection
hardware as well as Vodafone and its exclusive
network. It provides 3D full-body real-time and
collaboration with real-time rendering, unlike the
basic videoconferencing.

» Price: The Price also applies the premium
penetration approach, with the initial device price
being remarkably high with a compulsory,
premium tier 5G/6G connectivity subscriptions.

C Conclusion

The Holo Beam is a means of providing investors an access
point to a multi trillion-dollar market, and it provides its
customers with the ability to be present, everywhere.
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