[bookmark: _GoBack]What is the role of a designer in the 21st century and how might this role change in the next 10 years? Discuss your ideas with reference to two of the practitioners or thinkers discussed in your lecture strand

Fashion design in the 21st century has three sub categories, two that are well known and always referenced day to day throughout western society's vernacular. They are High Fashion (couture, expensive, one of a kind) and Fast Fashion (high street, cheap, factory made) and they dominate magazines and the catwalks. The third category has only in the last few years started to gain the exposure and recognition that it's two competitors have been awarded with for the last few decades, that is Renewable, proactive fashion. The main quota to fit in this category would be for the clothing to be made from recyclable or reused fabrics and to have a dual purpose both benefiting society and the wearer. This essay will focus on a designer, maker and writer that encapsulates and is an active member of the renewable fashion scene, Lucy Orta. I will also be making references to philosopher; Vilem Flusser and his writings on design.
Art in response to politics and the current state of the imbalance between the world's wealthiest and poorest population, is a popular theme that is ever present in galleries and even on the catwalk. (Vivenne Westwood's 2010 A/W Menswear collection. Homeless Chic: 2010) Designer Lucy Orta's work 'examines the social bonds within communities and the relationships between individuals and their environments.' (Bourriaud, N. 2003:1) Orta creates collections designed to both raise awareness for her chosen cause and help provide a solution to the problem. Orta's first collection was in response to the unemployment and instability sweeping the streets after the first Gulf War (Bourriaud, N. 2003:8) When her designs were complete she decided that the most appropriate and fitting way to display them would be on the people with whom she was thinking of while she was creating. When questioned why she had broken from the norm in the fashion industry and not simply showcased her clothing line on a catwalk, Orta said "I realised the street was the place to showcase the answers to my questions. It was here that the debate was heated and virulent." (Restany, P. 2001:15)

  Her next collection is the one that caught the eye of the media, it's also one that is highly referenced when discussing renewable fashion; Habitent. (Bourriaud, N. 2003:67) The collection focuses on providing shelter for the homeless people Orta came across and therefore drew inspiration from, on the streets of France. (Bourriaud, N. 2003: 54) The garments would serve as objects of mediation and to provide a sense home, until such time they are in a position of rehabiliation into living arrangements. The collection was made using materials such as Aluminium Coated Polyamide, polar fleece and they included things like a whistle, lantern and a compass. (Studio Orta. 2006) 

While Orta makes a political statement with her art, she herself does not like to speak verbally about political subjects, she instead encourages people to understand her art if they wish to understand her viewpoint. (Studio Orta. 2006)) For example, she makes her statements on whether she feels we should be helping rehome refugees by making clothing specifically targeted for refugee camps (Studio Orta. 2006), she makes her feelings on the wastage of food in the western world by the designs on her crockery collection. (Studio Orta. 2015) So her artwork takes on a rather passive aggressive stance, where without her even saying a word you know exactly how she feels on a particular subject.

This is a popular design technique that a lot of future designers are adopting in the 21st century, letting your designs speak and make a socio-political statement so that you don't have to. Orta's work has directly inspired Harriet Harriss, a student at the Royal College of Art in London; to respond to the Syrian refugee crisis because she felt that "politicians were failing to come up with a solution" (This Jacket Designed for Refugee Tent. 2016) Although it is unclear if her designs made it to the Syrian refugee camps, if more designers thought similarly then perhaps the state of the temporary living conditions would feel the advantageous benefit.

Another student who's work has a direct connotation with the refugee crisis is Angela Luna. She describes her work as design intervention for global issues (Angela Luna Designs fashion for Refugees, 2016) She- like the rest of the world- saw the horrid conditions that these people were forced to endure while seeking asylum and wanted to help in anyway she possibly could. It was important while designing that she be mindful of the material that she selected to create her garment, it would be of no use to anyone for her to choose a fabric that wasn't waterproof and that didn't keep the wearer warm. Her use of Tyvek was carefully considered and ultimately used over Khaki, (due to Khaki's negative correlation to the war zone the refugees would have just escaped from) because of it's waterproof, lightweight and durability factor. It's important to note that when these designers are initially beginning to think about a garment that would be beneficial to these people, they sacrifice aesthetics over purpose. It is not simply enough for a garment to look pretty, it needs to be a benefit to the wearer otherwise it's a hindrance and not a help.

I would like to think that the future of fashion would adopt a similar way of thinking to Orta. It certainly seems that the fashion industry is making a noticeable effort to 'go green' and use fabrics and materials that are either reused or can be easily recycled. Other designers have started to delve into actual waste products to make clothing. Designer Cyndi Rhoades, founder of the eco-friendly fashion company Worn Again has said “take materials and melts them down to re-extrude the polyester they are made from. This is then turned into a new yarn and then spun into a fabric.”(How Fashion is helping the World's Rubbish problem, 2016) Big Design labels such as Calvin Klein have also started to explore the recycled produce-turned-material road, in a more aesthetic way. Proving that even though a garment may be made from something like Plastic Bottles or recycled coffee grounds it doesn't have to be overly obvious that it is a recycled or upcycled item of clothing, which is a problem for a lot of high end buyers. They are used to luxury materials and even though they claim to be mindful of the environment and their carbon footprint on the earth, they don't back up their claim. For example; when an upcycled jacket and a high end branded jacket go up for sale, the branded jacket would probably be sold first. You can then start to question a person's sense of morality in these types of situations but the likely explanation is some people are simply 'put off' wearing something that other people have already worn before them.

Vilem Flusser states "A designer is a cunning plotter laying his traps." (Flusser, V. 2013: 17) I agree that a designer has a duty to be cunning. They have the responsibility of designing something that has to tick more than one box, a design cannot simply look pretty or simply do it's job, it has to look pretty, do it's designated job and be made in a way that is sustainable and can be recycled after it's shelf life is over. I think fashion designers in the 21st century and indeed going forward into the next 10 years will have to navigate a multitude of different 'traps' when trying to design in the future. They will have to constantly question themselves throughout every step of the design process, asking themselves questions like 'is there a more sustainable fabric I could be making this piece out of?' Or 'Could I forgo this particular design element for one that is biodegradable?' Although that seems out of the norm for some designers right now, I feel like it will all be a part of the design process in the future, it will just be like second nature and something that they automatically factor in while designing. I would like to think that designers are mindful when designing anyway, as they do not wish to further damage the earth. They select materials based on their efficiency and sustainability and would not be wasteful with any left over materials.

Another way that fashion designers in particular can help and be mindful of the environment would be if they are having their garments mass produced, being mindful of what companies they work with. They should spend time researching companies that use green, renewable energy and work with them over the cheaper option that is not doing anything to help reduce it's carbon footprint. Advertising will also play a huge part in how a company's product is received but it is also a smart way to let their customers to know safe, and healthy ways to dispose/reuse their products after they have finished with them. I feel like a little graphic on the packaging of the product when a client buys their garment, letting them know of a few websites that take in used clothing and what they do with them after they have received them, would be a positive way of talking about recycling instead of making the customer feel panicked by telling them a hundred facts on how the earth is slowly dying just because they bought a t-shirt. It can be a way of engaging the buyer and telling them a few facts that maybe they were not even aware of. That sort of attitude will encourage a positive discussion about renewable and reused fashion and it's future in our society.

In conclusion, I feel that it is paramount going forward in the next 10 years that fashion design is forward thinking design. It is no longer sufficient for a designer to make clothes that simply look aesthetically pleasing, they must have a dual purpose. Designers must take note of what is happening in the world around them and design to the mass populations needs, whether it is in response to flooding, forest fires or refugee camps. Designers must also be aware of the materials that they are using, if a material is not sustainable or even biodegradable then they should pause before thinking of using it, as to use any material that will not be able to be broken down in the future, is just adding to the world's rubbish problem. I envision that in 2027 we will have found a way to tackle the stigma behind recycled clothing and that every wardrobe will include renewable garments that people are proud to wear and can give the owner a sense of pride because they are helping in some small way to tackle and reduce the big waste produce situation.
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