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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile devices. Pages open smoothly with no noticeable lag, which contributes to a positive first impression and user experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are several sub-pages including booking, pricing, and service details. Users navigate easily using a clear top navigation menu that stays consistent across all pages.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, bookings can be made directly through the site. The booking system is built-in, so customers don’t get sent to a different site, which makes the process smoother.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The site would benefit from better accessibility features like alt text for images and contrast settings. These updates would help more people comfortably use the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks professional and clean. It works well on both phones and computers, though the mobile version feels a bit more compact. Everything still fits nicely and functions well.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: It uses sharp, high-quality images and a black, white, and gold colour scheme that gives off a luxury feel. There aren’t any videos, but the visuals do match the brand.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there’s no live chat option. Adding one would really help customers who have urgent questions or want quick support when booking.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links aren’t really noticeable or active on the site. Including and updating these could help build trust and connect better with customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are listed clearly on the site through different pages. Customers can easily find details about pricing, service areas, and what’s included.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There aren’t any customer reviews shown on the website. Adding a section for reviews would make the business feel more trustworthy and relatable.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website’s style and tone suggest a high-end, professional service. I’d recommend it for anyone needing reliable transport, especially for airport trips or business travel.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are listed and seem fair for a premium chauffeur service. It’s good to see this kind of transparency—it makes customers feel more confident.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Chauffeur

	
	2.Airport Transfer

	
	3.Birmingham Taxi

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the website doesn’t always show up in the top search results. Improving its SEO could help more people discover the company online.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Definitely. A good website is often the first impression customers get. It builds trust, provides information, and makes it easy to take action—like making a booking or asking a question. Even with social media, having a professional website is still very important.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d suggest adding accessibility tools like screen reader support and text resizing. It’s a simple way to make the website more inclusive and welcoming to all users.
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