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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer The website loads efficiently, usually within a few seconds, which allows users to access information without significant waiting time. This fast loading performance contributes positively to the overall user experience, as visitors can navigate between pages smoothly. Additionally, the site appears to be optimised for different devices, maintaining consistent speed on both desktop and mobile platforms, which is essential for retaining user engagement.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes a variety of sub-pages that are clearly structured into logical categories, making it easier for users to locate relevant information. Navigation is supported by a well-organised main menu, often positioned at the top of the page, along with dropdown options that guide users to specific sections. A search function is also available, enabling prospective customers to quickly find particular services or content without browsing extensively.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer Yes, the website allows customers to make bookings directly through an integrated online system. The process is user-friendly, typically involving selecting a service, choosing a date and time, and completing a short form with personal details. This streamlined booking feature enhances convenience and efficiency, as users can complete transactions independently without needing to contact the business through other communication channels.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although the website is generally user-friendly, several improvements could enhance its usability further. For example, the mobile version could be optimised to improve loading speed and readability. The search function could be made more visible to assist users in quickly locating information. Additionally, simplifying the booking process by reducing the number of steps and adding clearer instructions would make the overall user journey more efficient.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a visually appealing and professional design, with a clean layout that enhances readability and user engagement. The use of spacing, fonts, and structured sections contributes to a positive browsing experience. On mobile devices, the website remains responsive and functional; however, some elements such as images or text may appear smaller and require scrolling. Despite these minor differences, the overall design remains consistent across platforms


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website effectively uses high-quality imagery and, where applicable, video content to capture user attention and communicate key messages. Images are relevant to the services offered and help create a strong visual identity. The colour scheme is consistent and carefully selected to reflect the brand, while also ensuring readability and contrast. Together, these elements contribute to a more engaging and aesthetically pleasing user experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website incorporates an online chat feature that allows users to interact with customer support in real time. This tool is particularly effective for handling quick enquiries, as it provides immediate responses and reduces the need for email or phone communication. It enhances customer satisfaction by offering convenient assistance and helps users make informed decisions more efficiently when considering products or services.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are clear, easy to find, and work correctly, helping users connect with the company quickly.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly presented with detailed descriptions, professional images, and relevant examples, allowing customers to easily understand what is offered. Each service section highlights key features, benefits, and pricing information where applicable, ensuring transparency. This approach helps users make informed decisions and quickly identify the service that best meets their needs, improving both trust and overall user experience on the website.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are visible on the website and mostly recent, providing trustworthy feedback for potential users.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	AnswerThe service is portrayed as high quality through professional imagery, clear and detailed descriptions, and positive customer testimonials. Attention to detail in layout and content reflects reliability and competence. I would use or recommend the service due to its reputation for excellent customer support, consistent performance, and clear communication, which together demonstrate professionalism and ensure a satisfactory experience for users.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clearly displayed on the website, allowing customers to easily understand the cost of different services. They appear to reflect the quality and value of the services offered, aligning with the professional presentation and features highlighted on the site. Clear pricing helps users make informed decisions quickly and reduces uncertainty, which can improve trust and confidence in the company. By being transparent, the business demonstrates professionalism and encourages more conversions, as potential customers know exactly what to expect before committing.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Company service

	
	2. Booking online service type

	
	3. Best service UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company’s website consistently appears in the top ten search results for these terms. This high visibility ensures that potential customers can easily find the website without needing to scroll through multiple pages. Being prominently listed in search results strengthens brand presence, increases traffic, and improves the likelihood of conversions, demonstrating effective search engine optimisation practices.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain crucial for UK businesses. They provide information, allow online bookings, and improve visibility. A strong website builds trust and helps attract and retain customers in a competitive market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest adding a live chat on all pages. This improves customer support, answers questions quickly, and encourages bookings or purchases.
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