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 	The report aims to discuss financial management for the hospitality industry. The report will conduct an in-depth analysis of the two hotels, Corinthia Hotels and Ibis Hotels. In particular, the report will evaluate total revenue, market position, growth potential, and commitment to CSR. People all over the world know the five-star Corinthia Hotels for their great service and beautiful rooms. It started in Malta and now has high-end homes in big cities around the world, such as St. Petersburg, Budapest, and London. Each and every Corinthia hotel is the height of luxury, with its high-class services, gourmet restaurants, and spa treatments (Corinthia Hotels, 2024). Corinthia Hotels is committed to offering excellent service and caters to high-class tourists who want the most comfort and style. On the other hand, Ibis Hotels is a top global hotel name that is reliable, cheap, and easy to get to. It is part of the AccorHotels group, and Ibis hotels offer cheap housing in great city and suburb spots around the world (Ibis Hotels, 2024). People travelling for business or pleasure love Ibis Hotels because they are modern and do not have a lot of extras. Ibis Hotels always gives good value and comfort to people who want to stay somewhere easy to get to with a focus on quality and ease.
[bookmark: _Toc157203183]Comparison of Financial Management Strategies and Practices 
Ibis Hotels are great for travellers on a budget who do not want to give up comfort for price. They are easily situated in both cities and suburbs. With a focus on cleaning, stability, and ease of use, Ibis Hotels offer a reliable and trouble-free lodging option for both work and pleasure visitors (Ibis Hotels, 2024a). Corinthia Hotels are great at making unique luxury experiences, while Ibis Hotels are great at providing reliable and reasonable places to stay (Corinthia Hotels, 2024a). Each brand tries to meet the wants of a wide range of customers with different tastes and incomes.
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 	Corinthia Hotels makes nearly two and a half billion euros a year, which is the very meaning of luxury and VIP service (Annual Report, 2024). They likely get a lot of money from booking rooms, going to fancy restaurants, getting spa treatments, going to private events, and even investing in real estate. Because they cater to high-end guests, they usually make more money per guest than mid-range or cheap hotels. Corinthia have seen a rise in income because they use creative marketing strategies to reach wealthy people, have well-known sites, have popular customers, and provide excellent service (Sharofiddinov, 2023). Ibis Hotels, on the other hand, serves the mid-range to low-cost market by providing affordable and nice hotel options; the company makes a total of 1.15778 billion dollars in sales (Annual Report, 2024a). Most of their money comes from rooms booked, food and drinks, and other services like meeting rooms. For Ibis Hotels to keep making money, they need things like high rental rates, smooth operations, and people knowing about their brand. Competitive prices, handy sites, and efficient transport methods are all things that could affect how much money they make (Kim et al., 2023). In the hospitality business, both companies have to deal with problems like shifting customer tastes, ups and downs in the economy, and new types of competition from other hotels.
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Figure 3: Revenue of Corinthia Group
Source: Annual Report (2024)
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Figure 4: Revenue of Ibis Group 
Source: Annual Report (2024a)
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 	Corinthia Hotels has a huge share of the high-end hotel market, making it an ideal place for people who want to experience luxury and sophistication (Corinthia Hotels, 2024b). Whereas, Ibis Hotels market themselves as easy-to-reach and reasonably priced options for tourists on a budget or who want to get more for their money. Ibis Hotels puts a lot of stress on making sure that all of its sites around the world are reliable, consistent, and easy to get to (Ibis Hotels, 2024b). They have rooms that look the same, basic amenities, and easier-to-use services for both work and pleasure visitors. Ibis Hotels have a big part of the economy and mid-range hotel markets because they cater to a wide range of visitors on a budget who want ease and cost without losing quality. 
 	Most of Corinthia Hotels' high-class guests are business tourists, high-income individuals seeking exclusive adventures and personalised care, and luxury travelers (Wu et al., 2023). Luxury tourists who like privacy, pampering, and careful attention to detail are very interested in the exceptional hospitality experiences that Corinthia Hotels give. For, Ibis Hotels, they accept families, single tourists, business travellers, and people on a budget. Their customers are sensible people who want affordable lodgings, reliable services, and these things without giving up comfort or ease. People who like rooms that are cheap, easy to get to, and simple to use like to book at Ibis Hotels (Wong et al., 2023). When it comes to hotels, Ibis Hotels are known for being dependable, useful, and value-oriented. This is because they work hard to keep their prices low and make sure that all of their services are the same.
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 	Corinthia and Ibis are two competing hotel companies. They each offer guests something a little different in terms of growth potential, strategy, and branding. The International Hotel Investments plc. (IHI) unit Corinthia Hotels has a lot of different business plans and wants to grow all over the world (Dhiraj et al., 2023). This is a strong sign of the company's potential for growth in the future. In the quest to dominate the market, the company is taking the initiative by focusing on big foreign markets like New York, Paris, Moscow, and Rome. The fact that Corinthia Hotels opened an office in London and improved its senior-level human resources shows that it is committed to the strategic management and group capacity development that are necessary for growth (Costa et al., 2023). Corinthia Hotels is also looking for third-party real estate and hotel management choices, which shows that it is willing to work with others to grow. Corinthia Developments International (CDI) was created to show that the company is serious about buying great hotels and real estate sites all over the world. This way, they can spread out their profits and lower their risk. With €95.8 million in sales for the first half of 2022, Corinthia Hotels shows that it is financially stable and has room to grow. This lays the groundwork for future growth projects (Corinthia Hotels, 2024c).
 	Ibis Hotels, which is owned by the Accor group focuses on giving cheap rooms that meet foreign standards as a more realistic way to grow. By focusing on localization while keeping the spirit of brand, Ibis Hotels caters to tourists, families, and business visitors who are on a budget (Kozhukhіvska et al., 2022). Ibis Hotels successfully targets a certain group of people by meeting the needs of price-conscious customers without dropping standards. This makes it a competitive option to well-known budget hotel names like Holiday Inn Express and Travelodge. Even though Ibis Hotels focuses on a specific area, it is having a hard time keeping up with growth because of tough competition and changing customer tastes. Great that the company is committed to building cheap, high-quality homes, but to stay ahead of the competition, it needs to grow and change all the time (Kozhukhіvska et al., 2022). Ibis Hotels can also benefit from economies of scale and connections because it is part of the bigger Accor group. This will help it grow and do well in both local and foreign markets.
[bookmark: _Toc157203187]Financial Commitment to CSR
 	Two well-known hotel chains, Corinthia Hotels and Ibis Hotels, have both made separate but similar financial pledges to CSR projects that stress good business practices, community involvement, and sustainability. Because it is part of the Accor Group, Ibis Hotels cares deeply about being environmentally friendly in everything it does. PLANET 21 project of Ibis tries to support sustainable growth, talks about many things (Arpul et al., 2020). Some of them are building in a way that does not harm the environment, saving energy, and reducing waste. Ibis encourages guests to bring their own blankets and uses energy-efficient lights to save money and help the environment. As an example of the commitment to the environment, the company works to reduce the use of single-use plastics and support a circular economy. These projects not only help the earth, but they also teach workers and customers to be accountable for their actions. 
 	SDGs are a big part of CSR plan of Corinthia Hotel, and their efforts to protect the earth are in line with them. Some of the things that Corinthia does to help the earth are using less plastic and making its energy use more efficient (Li et al., 2020). To show that it cares about the environment, Corinthia replaces old lights and machines with newer, more energy-efficient ones, like LEDs. Corinthia has done a good job of taking care of the setting. The company has strict rules in place to stop scams and conflicts of interest as part of its pledge to honest and ethical business practices. Two of the firms' main goals are to do business in an honest way and to solve problems in the area. At Ibis Hotels, which is part of the Accor Group, everyone is welcome, and employees are told to accept personal views and keep a good work-life balance (Poleg and Poleg, 2020). The business practices of Accor are based on core beliefs such as human rights, variety, and equal chance. 
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Corinthia need to look into possible relationships with local community or non-governmental organisations (NGOs) in order to further their corporate social responsibility (CSR) goals. For example, this kind of participation could mean giving money to local building projects, setting up work schemes for employees, or helping out at community events. Corinthia regularly interacts with the areas around its sites to show that it cares about social issues and to form relationships with important people in the area. In addition, Corinthia should also stand out in the crowded hotel business by getting active in the neighbourhood. Customers, especially millennials and people from Generation Z, like buying from companies that care about the world around them. By getting more involved in the community, Corinthia can connect with people who care about social problems and win their support.
 	Recommendation for Ibis Hotels is to use technology to make their operations eco-friendlier and more efficient. These are some steps that Ibis has taken towards sustainability. However, they can do a lot more to help the earth and their bottom line by using new technologies. Accordingly, technology-based options like smart energy management systems and data analytics could help make better use of resources and lessen the damage they do to the earth. Ibis needs to buy cutting-edge tools like internet of things (IoT) monitors and automation systems to keep an eye on energy use, manage trash, and make hotel operations run better. Ibis can get useful information and ideas in real time by using these technologies. This will help them find problem areas and start targeted efforts for sustainability. Ibis Hotels is committed to embracing technology and fostering a culture of innovation and continuous improvement. In order to sustain its status as a innovator in environmentally conscious hotel practices, Ibis should readily embrace emerging technology. 
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 	It has been concluded that Corinthia Hotels and Ibis Hotels vary greatly in CSR, financial management, and market standing. Corinthia Hotels cater to wealthy travelers with luxurious rooms and individual attention. However, Ibis Hotels prioritize affordability and accessibility for low-income guests. Businesses have new difficulties and opportunities due to changing customer tastes, economic conditions, and environmental concerns. Corinthia Hotels can attract more socially aware guests and strengthen partnerships with local groups by expanding their community participation initiatives. This will provide them an advantage over rivals and help them grow. Technology helped Ibis Hotels establish more effective and environmentally friendly strategies at this time. This demonstrates their ingenuity and environmental responsibility. If these proposals are implemented, Corinthia Hotels and Ibis Hotels can increase their market share, public standing, and community influence. Both companies will thrive in the competitive hotel business by being proactive and not settling for subpar performance.
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