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[bookmark: _Toc180663226]Introduction 
Outlining the selected contemporary theme with an effective determination of its relevance and significance for the hospitality and hotel sector: Digital transformation has been evaluated as the major process in which changes in the business culture, business operations, and business engagement with the consumers are ensured through the effective utilisation of digital technology (Abeba, 2024). This is an effective method that makes it convenient for the business to adapt itself to the changing demands of the consumers and the market. This concept is highly significant for the hotel and hospitality sector since it leads to providing the best guest services and ensures better management of business operations. Further digital transformation also promotes improvement in business productivity and efficiency contributing towards business development (Alfehaid, et al., 2024).
Background detail of the chosen sector and reasons behind the prevalence of the contemporary theme in the industry: The hotel and hospitality sector is the sectors that comprise different businesses offering services to consumers such as travel agencies, restaurants, and hotels. The development of the contemporary theme of digital transformation is very important for effective economic development and growth (Buhalis, et al., 2024). 

[bookmark: _Toc180663227]Literature Review 
Identification of a specific area (i.e. digital marketing) within the chosen theme: Within the chosen contemporary theme, the chosen contemporary theme is digital transformation in the hotel and hospitality sector. One of the most specific areas which has been identified is digital marketing. Digital marketing has been considered to be the online method of marketing where business organisations are engaged in the utilisation of the digital channel of the internet to develop a connection with potential consumers (Conrady and Buck, 2012). Digital marketing has a significant role to play in the timely implementation of marketing activities through the help of digital methods. This is a convenient marketing method that is highly efficient as well as effective for the organisation operating in the hospitality and the hotel sector (Darcy, et al., 2012). A visible group of characteristics has indicated that using online-based digital technology for the implementation of marketing operations helps in the management of marketing activities significantly. Further digital marketing promotes the effective utilisation of digital methods for the marketing and promotion of services and goods to the consumers (Dawson, et al., 2012). However digital marketing is very much significant because of a large number of advantages. Digital marketing acts as a major opportunity for hotel organisations and hospitality organisation to use the factor of customisation to conduct the marketing activities of the business successfully. This is a major method through which the business is in a situation to develop awareness about its products and services among the target audience easily (Elkhwesky, et al., 2024). The level of precision associated with digital marketing is evaluated to be very high which provides a major opportunity for the business organisation to reach their target audience easily within a short period. The existence of this major factor helps in consumer retention within the business leading to business development as well as rapid business growth (Gupta, 2024). Further digital marketing also is evaluated to help in the process of analysing the data on a real-time basis which helps in making necessary decisions based on the collected data. This leads to success in the conduct of marketing activities in comparison to the traditional method of marketing. 

Evaluation of the impact of the contemporary theme of digital transformation: Digital transformation has been evaluated as the major process in which changes in the business culture, business operations, and business engagement with the consumers are ensured through the effective utilisation of digital technology (Abeba, 2024). Digital transformation has had a certain impact on the conduct of business operations in the hospitality sector and the hotel sector. Due to digital transformation a major improvement in the customer experience is visible (Hu, et al., 2024). This is evident from the fact that the Digital network helps in solving the problems of the consumers easily which promotes enhancing the experiences of the consumers within the organisation significantly. Through digital transformation, it becomes convenient for the business to improve its reputation in the market easily (Ndhlovu, et al., 2024). This is evident from the fact that the organisations are using digital technology in the error of innovation and efficiency which helps the business to implement their operations significantly and to promote major changes in the business activities. Further digital transformation contributes towards the utilisation of all the data to make decisions quickly and accurately. 
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Figure 1:Evaluation of the impact of the contemporary theme of digital transformation
Source: (Peng, et al., 2024)
As a result of this major situation, it becomes convenient for the business organisation in the hotel sector and the hospitality sector to solve all the complex business problems by making highly efficient decisions. Digital transformation is the major step undertaken by the business organisation toward Innovation and creativity (Periasamy and Dinesh, 2024). It is a factor through which an organisation can enhance its level of efficiency and promote the development of the level of productivity easily. These are the major factors through which business development as well as the growth of the organisation is observed easily. Further, a major influence generated on the hotel sector and the hospitality sector by digital transformation is the rapid increment in business revenue (Ratna, et al., 2024). As a result of this factor, it becomes convenient for the business to improve its growth potential and acquire a major position in the competitive environment easily and effectively. Further digital transformation also provides necessary support to the organisation to promote changes in business operations. This is one of the most convenient methods through which the organisation is in the position to undergo changes for its development purpose and growth purpose (Shekhar and Valeri, 2024).
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Use of PESTLE Analysis to determine the impact of contemporary themes on the hotel and hospitality industry:
1. Political Factor: The existence of political stability has led to a major development of digital technology which has been promoting digital transformation in the different business organisations. The existence of this stability has provided proper support to the hospitality industry and the hotel industry to ignore the political impact leading to effective management of the business operations easily and in the most effective way (Tandafatu, et al., 2024).
2. Economic Factor: Due to the Global pandemic it became difficult for organisations in the hospitality industry and the hotel industry to conduct the traditional methods of marketing. Hence digital marketing as a major digital transformation contributed towards the development of the hotel and the hospitality. It is a major competitive advantage for the selected industry.
3. Social Factor: The consumer preferences are rapidly changing. In order to manage these factors, it has become easier for the hospitality and hotel industry to use digital transformation to identify consumer preferences and to conduct marketing activities efficiently leading to business development (Tribe, 2009).
4. Technological Factor: The UK market is very much progressive in terms of using technology. Hence Technology has contributed towards digital transformation which is very beneficial for the hospitality and the hotel industry. This provides a rapid level of support to the organisation to conduct the marketing activities leading to effective product promotion and service promotion among the target audience.
5. Legal Factor: Organisations in the market of UK are bound to follow certain legal regulations implemented by the UK Government (Van Der Schaft, et al., 2024). The government has promoted organisations to use technology in order to promote economic development within the hotel industry and hospitality industry which is very beneficial for them in the long run.
6. Environmental Factor: Different sustainability practices are taken into consideration by the hotel and hospitality industry due to which it has now become very important for the organisation to use digital transformation as a major factor in conducting business operations by promoting energy efficiency (Van Der Schaft, et al., 2024).
Use of industry knowledge, research and academic learnings for providing examples related to the industry's response to the selected contemporary issue: Digital marketing acts as a major opportunity for hotel and hospitality organisations to use the customisation factor to conduct the business's marketing activities successfully. For example, the level of precision associated with digital marketing is evaluated to be very high which provides a major opportunity for the business organisation of Premier Inn to reach their target audience easily within a short period. Digital transformation has had a certain impact on the conduct of business operations in the hospitality sector and the hotel sector.  For example, through digital transformation, it becomes convenient for the business organisation of Hays Travel to improve its reputation in the market easily (Ndhlovu, et al., 2024). This is evident from the fact that the organisations are using digital technology in the error of innovation and efficiency which helps the business to implement their operations significantly and to promote major changes in the business activities. 
Reflection on the limitations and strength of the impact of contemporary themes on the hotel and hospitality industry: The limitations of the impact of contemporary themes on the hotel and hospitality industry are the extensive expenses required to promote digital transformation. A certain level of research activities is to be undertaken before implementing the use of digital technology as a part of digital transformation (Van Der Schaft, et al., 2024). This creates a lot of waste of effort and time. The strength of the impact of contemporary themes on the hotel and hospitality industry. Digital transformation acts as a major opportunity for hotel organisations and hospitality organisation to use the factor of customisation to conduct the marketing activities of the business successfully.  Further digital transformation also is evaluated to help in the process of analysing the data on a real-time basis which helps in making necessary decisions based on the collected data. This leads to success in the conduct of marketing activities in comparison to the traditional method of marketing (Van Der Schaft, et al., 2024). 
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Evaluation and reflection of the selected theme for providing future recommendations for the hospitality and hotel industry: A major emphasis of the business organisations in the hospitality sector and the companies in the hotel industry should be focusing towards digital transformation to achieve business development and success (Van Der Schaft, et al., 2024). A list of some of the major recommendations which are given to organisations to conduct their operations successfully through digital transformation has been highlighted in the following ways. 
1. It is very beneficial that the focus of the organisations in the future should be to implement a policy of innovation and creativity so that the business can promote development and growth rapidly. This is mainly possible when the organisation is highly associated with the process of using the latest technology to promote creativity and innovation within business activities (Ye and Chen, 2024). The existence of this factor will give major support to the business to undergo a major digital transformation which will lead to business success as well as rapid development of the organisation. 
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Figure 2:Evaluation of the management options and future policy for the selected theme
Source: (Ye and Chen, 2024)
2. It is very important that the focus of the organisation in the hospitality and hotel industry should be constantly engaged towards making necessary arrangements for training activities as a major management option to use digital technology by the employees in the best possible way. These training facilities and development facilities will help human resources to develop a proper level of Idea as well as information about the use of digital technology in the management of business operations (Periasamy and Dinesh, 2024). As a result of this significant factor, it will be easier for the business to reduce employee turnover. This will not only promote the development of human resources but will contribute towards business development as well. 
3. It is recommended that the constant focus of the hotel industry and the hospitality industry should be engaged towards introducing the policy of data protection (Periasamy and Dinesh, 2024). The implementation of this major policy will provide a proper focus of the organisation to take necessary measures of security to protect the data and information of the consumers which have the chances of being lost due to the maximum focus of the organisation being put forward towards digital transformation. As a result of this significant factor, it will become convenient for the organisation to maintain the proper level of confidentiality and security of the data as well as information of the consumers and human resources working within the business (Ndhlovu, et al., 2024).
4. It is also observed that a major future recommendation for the hospitality and hotel industry is to make sure that the organisation promotes the implementation of changes in the management activities to make itself highly flexible as well as develop a high level of adaptability towards the changing market situation. With the help of this major factor, it will become convenient for the organisation to promote effective Change management for conducting business activities in the best possible way (Ndhlovu, et al., 2024). This will be beneficial for the business in the long run as well as in the short run. The existence of this factor will help the organisation to enjoy rapid development and success. 

[bookmark: _Toc180663230]Conclusion 
An effective outlining of the selected contemporary theme with effective determination of its relevance and significance for the hospitality and hotel sector has been provided. Some explanation has been given about the background detail of the chosen sector and reasons behind the prevalence of the contemporary theme in the industry. Focus has been presented on the identification of a specific area (i.e. digital marketing) within the chosen theme. Some effective level of evaluation of the impact of the contemporary theme of digital transformation has been evident. Focus has been given to the effective use of PESTLE Analysis to determine the impact of contemporary themes on the hotel and hospitality industry. It has been seen that the use of industry knowledge, research, and academic learning to provide examples related to the industry's response to the selected contemporary issue has been presented. Some effective levels of reflection on the limitations and strengths of the impact of contemporary themes on the hotel and hospitality industry have been analysed. Some proper evaluation and reflection of the selected theme for providing future recommendations for the hospitality and hotel industry have been observed. 
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