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	BA (HONS) ADVERTISING AND BRAND DESIGN
	Year 2, Semester 1

	MODULE: Visual Enquiry 1
	LECTURER: Martin Bush

	Storytelling (Brief 1 of 4)



Introduction
Storytelling has been around as long as the human race. It has been the single most important communication tool used to pass information from one person to another, and from one generation to another. The bible is a great example, it is a collection of narratives that help the reader/listener remember and understand the values communicated through its' stories and parables. Prehistoric cave paintings (dating back 40,000 years), the Bayeux Tapestry, Chaucer's Canterbury Tales and the paintings of the Great Masters are further examples of humankind's rich storytelling heritage. The intrinsic value of the story is measured by how memorable it is and this is usually achieved by the images it conjures up. Advertising and branding succeeds in the same way.
In the past, product information and tactical offers formed the basis of many advertising campaigns. However, the growing number, and diverse nature of, emerging media platforms means consumers now take their information from a variety of sources, many of which are out of the control of the brands. This means, that more than ever, brands need to engage with their audience in meaningful, entertaining and emotionally valuable communications. This is one significant and effective way of ensuring the relationship with their customers is not just fleeting.
This brief then is primarily about improving and developing your visual skills, as well as your storytelling abilities. This task should help you become more aware of the importance of narrative in the communications mix and inspire you to explore the visual techniques needed to successfully communicate a story.

Brief
During the lecture you will have (blindly) selected a product and an object. Your task is to link them both in a narrative. You will need to consider an audience and then create a storyboard or series of visuals that sells the virtues of your selected product by means of a story. You must feature your object as a central part of the action as well as the product/brand you have selected. You can present your story as a series of slides, a film, a collection of single boards or a storyboard. You can use photographs, drawings, illustrations, visuals, mood boards, and even sound or a music to support these visuals if you wish. You are free to use whatever means you feel appropriate to help you communicate your narrative so long as your method is visual.

Your story needs to be at least 2 minutes in length and you will be asked to share it with your fellow students during the Visual Enquiry lecture in two weeks’ time.

For guidance
1.	Your story needs to be communicated primarily through visuals.
2.	Try and give your story intrinsic emotional value.
3.	Use the story to illustrate or exemplify your chosen product values.
4.	Tie the story back to the brand values of your product.
5.	Make your story intriguing, unique and most importantly memorable.

For assessment the overall work required will be:
Monday 21st October:
• Present a story of at least 2 minutes in length that sells your selected product and includes your selected object as part of the action.
• Analyse your story and be prepared to talk about the process of creating it. Explain your creative decisions and what you hope your story achieves.

[bookmark: _GoBack]For the summative deadline on 6th January you will also be required to submit:
• All preparatory work and conceptual development as part of a visual diary for the whole module which will be assessed at the end of Semester 1.
• Write a short rationale explaining your project, as well as your thoughts on how well you feel the project has gone, and any reflections on the aspects of your processes that may be useful in the future.

Summative deadline for ALL Visual Enquiry 1 projects – 06/01/20
For Learning Outcomes, Summative Deadline and Assessment Criteria see full module brief on moodle.
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