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[bookmark: _Toc112677025]Chapter1: Background
Societal Marketing is defined as a concept aimed to facilitate organizations in undertaking efficient strategies, through the analysis of customers needs, business and environmental requirements. This notion acknowledges companies in developing long term relationships with stakeholders and delivering additional values. (Shivani,2021) 
The investigation of Societal marketing in organizations, furthermore highlight  the environmental issues that firms manufacturing processes confront within the business environment, and their efficient implementation engenders the creation of ethical business models, accountable in evolving the sustainability trends in modern economies. (Rosario,2021)
In this framework the application of societal marketing is implemented as an instrument to highlight the development of sustainable growth in India’s economy, through the product development and diversification of Stellanis group in the Asian country.
India as a developing country, implemented strategies in integrating sustainable strategies of automobile production within a low-carbon economy, through electric vehicles (EV). Stellanis NV in order to encounters Indian regulators invested £1 billion in the asian market since 2015, furthermore the organization will launch in 2023 its first EV, this plan will subsequently create mutual benefits for the company, through the market sales increase of 30% and creation of labour opportunities. (Stellanis,2022) (Pandey, 2017) (Kumar et al. 2021)

[bookmark: _Toc112677026]Chapter 1: INTRODUCTION – Problem Analysis

The resources shortage, unemployment the recent war in Ukraine, the exponential increase in energy prices and air pollution, engendered through the vast automobile usage have highlighted the importance of the concept of sustainability in Indian society. (Sharma,2022) (The World Bank,2021)
India the fastest developing world major economy and the second largest population after China in 2022, has recognized in the sustainability trend a crucial element to its economic and social development, this is particularly highlighted by the meetings with the UN and the creation of Sustainable Development Goals (SDGs) aimed at contesting climate change and creating an environmental sustainability, through the practice of efficient models in economic and energy development.
Sustainability is a particularly accentuated theme in Indian culture and conceivably traced back to the principle of aparigraha, or the rejection of materialism and the application of a sustainable lifestyle based on the recycle of the main resources in everyday life. (Pti,2022) (Pandey, 2017) 
Stellanis NV is a global automotive corporation, with the presence in 40 countries around the world; which with his operations will generate significant opportunities and values to the Indian economy, completed through work creation and sustainability models implementation. (Stellanis,2021)

[bookmark: _Toc112677027]Chapter : 1.1 Research Purpose

The Investigation Implemented in the conception of this research seeks to highlight the beneficial eco-friendly measures to the development of India’s economy and strategic economic independence, furthermore it is required monitoring Government policies aimed in lowering the carbon footprint and market opportunities to Electric vehicles and Biofuels consumption, particularly vital in eliminating the India’s highly dependence on petrol and diesel fuels, consequently the Stellanis NV group operations will be predominantly analysed, with the investigation of business sustainable strategies and their impacts on the Asian country socio-economic factors.

[bookmark: _Toc112677028]Chapter: 1.2 Proposed aim, objectives and research questions

The research aim is to analyse the Impact of Societal Marketing of Stellanis group in the development of a sustainable economy and unemployment reduction in India.

Objectives
· To explore the impact of societal marketing of Stellanis NV to the Indian economy
· To evaluate the role of  Stellanis NV societal marketing in developing sustainability and their benefit in India
· To examine the benefits of sustainability development to Indian society.

Research Question
What is the influence of sustainability trend on unemployment and how societal marketing creates sustainable economic growth?


[bookmark: _Toc112677029]Chapter 2: LITERATURE REVIEW 

Literature review is referred to the specifical evaluation and analysis of knowledgeable materials highlighted within the research and their critical investigation, through the arrangement of relevant data and principles in journals and articles with the final personal reflection. (UniversityofEdimburg,2021)

The literature review will identify the diverse and relevant aspects of societal marketing in delivering sustainable growth within the Indian economy.

[bookmark: _Toc112677030]Chapter: 2.1 Evaluation of societal marketing aspects in delivering sustainable growth 

The global automotive industry in recent years, presented tendencies towards the new course of electrification and sustainability trend.
Stellanis NV implemented these inclinations and exploit this trend, through the development of its organizational strategies, aimed in achieving leadership in mobility technologies industry. (Stellanis,2022)
Stellanis NV has focused is strategies in practicing societal marketing, through the efforts of providing eco-friendly services to its customers. It is a global automotive industry that provides clean, affordable mobility solutions, through is diversified, innovative workforce, products and services. The firm vision is to bring electrification and sophisticated technologies to create pioneering societies in sustainable environments, through the partnership with the world relevant firms. (Stellanis,2022)
The implementation of electrification to automotive industry, highlight high values, as the application of this processes engenders variegated benefits within the different segments in countries economy, furthermore it benefits society through creation of ‘CSR’ corporate social responsibilities plans. Cornel et al. (2021) acknowledged that the usage of renewable sources and the transitioning in electric vehicles and reduce the impact on the environment through efficient reduction of the carbon print.
Unquestionably electric powered vehicles display factors accountable in lowering the global carbon emissions, noise contamination which results in creating value to the people, enterprises and the environment.  (Zeng et al. 2013)
Stellanis NV’s CEO recently announced the increase in company revenues in India through localisation, the firm plans to launch its first electric vehicle in 2023 under the Citroen brand, which will track the market development strategies through the 90% of manufacturing processes based in India, furthermore in 2021 the firm announced $250 million investments in order to penetrate the Asian country market with the increase of brand awareness. (Jacob,2022).
The Stellanis strategies in investing significant resources in Indian market will engenders the technological uprising, which will consequently result in expanding the economy through the creation of innovative products and services; technological development furthermore will highlight the sustainable growth phenomenon; and reducing the unemployment rate related to population ratio within a globalized and interdependent economies (Khan,2016) (The World Bank,2017)
The Globalization trend has been accountable in the internalization and expanding of corporation market shares through the attentive emphasis on manufacturing processes in developing countries which allows the creation of job opportunities and valuing the hosted countries with stability and sustainable growth. 
According to the (Nidhi, 2019) opinion the trend of globalization is critical as the trade liberalization policies highlighting significant benefits in increasing employment through urban and rural labour markets in India.
The research furthermore displayed that the relaxation of trade policies is linked to the technological development and is accountable to the unemployment of unskilled labour migrated principally from rural areas, which if critically faced from the policy makers, with the development and support of educational labour plans, will presents prospect of complete disintegration of unemployment factors.
Sustainable development plans are the critical segment of international corporations investing strategies in developing countries, and sustainable growth is strictly linked with the emphasis and analysis of 3 key elements as economic, political and social.  (Radu,2015, p 751-757) 
Therefore the societal marketing strategies of the Stellanis NV group, require the critical investigation of Indian political and socio-economic factors, through Pestle and Swot analysis models aimed in sustaining the organizational developing strategies ; the attentive examination of the political and economic factors, which highlight stability and growth, will be accountable in delivering valued societal and environmental results, through the foreign investments tactics.
Conflictingly the negative analysis will display political instability which will decrease foreign capital injections to the economy and will engenders the collapse of economy and potential government fall. (Hussain,2014)
The Indian government in 2020 claimed political stability, flexibility in trade regulations and innovative and critical approaches in social regulations, which highlighted high levels of trust within the country economy and high appeal to international investing funds; this announcement provides self-assurance in the long term development and commitment of Stellanis NV strategies in the Indian economy. (Press Trust of India,2020)
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[bookmark: _Toc112677032]Chapter 3.1 Research Methodology: Refers to the analysis and critical evaluation of utilized methodologies in data gathering and research formulation. This study will Implement a series of notions and models which are particularly highlighted below. (Jansen, Warren,2020)

[bookmark: _Toc112677033]Chapter: 3.2 Research Philosophy: Is associated with the knowledge assumptions and the  nature of studies, which is accountable in dealing with the specificities of knowledge development. (Tsang,2016, p1-17)
As section of research philosophy, the research epistemology will be highlighted in this research, through the analysis of knowledge gathering, and the evaluation of nature, source and limitations of human knowledge.
(Hasa,2016)

[bookmark: _Toc112677034]Chapter: 3.3 Research Paradigm: Refers to the concept of data gathering in research methodology, which is predominantly amalgamated on positivism and Interpretivism theories. 
This study will apply the usage of Interpretivism philosophy, as it investigates the human behaviours within the research questions, and the Impacts of societal marketing implications on the Indian society. (Swedberg,2020) (BRM,2019)

[bookmark: _Toc112677035]Chapter: 3.4 Research Approach: Indicates the methodological procedure required to the investigation of research objectives.
Inductive and deductive are the common approaches; this research will significantly highlight the Inductive methodologies in theory formulation, which qualitatively encounters the nature of the study and the acquisition of personal knowledge and perceptions within the critical evaluation of research questions. (Basu,2013)

[bookmark: _Toc112677036]Chapter: 3.5 Research Methodology: Emphasizes to a critical aspect of research reflection, engendered through the usage of diverse analytic models. In this research is advisable to undertake a qualitative research process, as the study plans to project theoretical evaluation of variegated case studies and document analysis within the research. (Hoover,2021)

[bookmark: _Toc112677037]Chapter. 3.6 Data Collection and Sampling:  Data collection practice is relevant in formulating information related to the theoretical concepts; the data gathering observes primary or secondary methods applications.
This research will accentuate on the implementation of secondary data through websites, case studies, articles journals, books and academic discoveries in order to support research material, furthermore the process of sampling will highlight the availability and proficiency of research data procurement pointing the creation of theoretical knowledge. (Troy,2021) (Biscobing,2018)

[bookmark: _Toc112677038]Chapter:  3.7 Data Evaluation: Refers with the process of analysis, through the practice of content analysis within the qualitative method, which is accountable in displaying the critical data, their classification in topics, as: stability, integrity and relevance of the study. 

[bookmark: _Toc112677039]Chapter: 3.8 Ethical Consideration: The data gathering will display the usage of secondary research, which will establish incongruity in ethical concepts as consent, confidentiality and harm; despite that will display data credibility through proper referencing styles. (Brahdari,2021)
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Fig.1 Personally created 
The Fig.1 above, personally created by Oleh Vasylyshyn display the Gantt chart template aimed to exemplify the required timing in research planning and conclusion, which will require 10 weeks to its accomplishment. 
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The study aimed to investigate the impact of societal marketing of Stellanis NV group in developing sustainable and financial approaches within the Indian economy and efficiently face the unemployment trend; it can be concluded that the investigation of Indian government policies and the application of Corporate Social Responsibility plans will engenders the creation of, an extra value within the Asian country society and being beneficial in facing the stated objectives. 
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