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LinkedIn – 5 Essentials to Improve your Employability
Following the LinkedIn presentations I gave at Industry Week in Swansea Business School, here are 5 of the essential steps to improving your employability using LinkedIn.  

1. Start with a Plan
Most people just start by just typing in their profile details and adding information until they run out of steam - with no real plan at all. Not so good, success can only be based on luck in this scenario.

So, decide why you are doing it and write some clear, achievable, measurable objectives.  Set deadlines for completing different stages of the process and stick to them. 

Don’t leave everything to the last minute and rush, keep revisiting, revising and improving and you will end up with a first rate profile.

2. Profile Photograph

Data indicates that those who have a profile photograph increase their chances of an employer or recruiter looking at their profile by 700%.

Choose your profile picture well, it really matters.  LinkedIn is a professional platform so look professional in your image.  So no holiday snaps, weddings, family groups, parties, pets or funnies.  Really, keep all of those for Facebook.
You need a clear ‘head shot’, make eye contact with camera.  As a guideline, wear the type of clothes that you would wear on your first day at a new job. 

3. Your Experiences and Achievements
This is not the place to be shy.  If you have achieved great things, you would obviously put them into your profile.  But also, there may be things you’ve done, been part of, or participated in, that you may not think are a particularly big deal, but show how well-rounded an individual you are, or demonstrate your determination to succeed, so don’t leave them out. 
Don’t forget your qualifications and update your LinkedIn profile regularly with any new achievements or professional experience.
4. The Personal Touch
When requesting a connection, remember to be direct and personal.  Don’t be lazy by just requesting a connection and using the standard format from LinkedIn, personalise it.  Use their name, relate the connection request with how you met them, why you want to connect, or similar.  Don’t be afraid to be forward or upfront, no-one will think you are being pushy, that’s what LinkedIn is all about.  
5. Joining groups

There are over 1.2 million English Language groups on LinkedIn and growing.  You will surely be able to find a few in your target sector that are appropriate for you to join.  Don’t rush in and start posting messages, follow them for a few weeks and read the posts and discussions.  Familiarise yourself with the style and level of discussion and join in when you have something useful to contribute.

Use it Well
LinkedIn has provided many a graduate with their first step on the career ladder.  I wish it had been around when I started the journey.  Use it well and protect your reputation and credibility, and it can deliver the opening you are looking for. 
Don’t miss out
For those who missed the presentations, more sessions are planned for November 2013, make sure you don’t miss out.  You are already behind your colleagues who attended this time, so don’t miss out.
Nigel T Packer is a internet marketing professional of long standing credibility providing training and consultancy in the sector for over 14 years.  

He brings insights and real-world observations, practical techniques and tested strategies for personal and business promotion online. 

Through continuous research and learning he delivers the most up-to-date and relevant content for the consultancy, presentations and training courses he delivers around the UK and Europe.

See more on LinkedIn: NigelTPacker 

or go to http://uk.linkedin.com/in/NigelTPacker 
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