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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website demonstrates an efficient loading speed at 2.90s (Pingdom Tools, 2018), with pages and images displaying promptly on both desktop and mobile devices. Some large homepage images could be further optimised to make sure they provide consistent performance across different devices and internet connections.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple well-structured subpages, including sections for courses, recipes, gift vouchers, cookery team building and leadership events and contact information. Navigation is made through a clear and consistent content, allowing prospective customers to move easy and intuitive between pages. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website allows customers to make bookings directly through an integrated online system. The bookings options are clear and allow customers to complete reservations efficiently by simply adding to basket the desired product and choosing the date and time preferred, to then simply press the “checkout” button. According to Method Analytics (Method Analytics, 2024) almost 70% of customers would rather be using booking services online instead over the phone due to convenience and time saving.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website could be improved by ensuring it functions smoothly across all devices, in particular mobile phones. Simplifying the homepage layout would make it easier for users to find key information, as the website seems a complex one.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and attractive design, with high-quality images that suits its theme. It looks organised and professional on desktop devices. On mobile phones, some images and text appear slightly compressed, so small adjustments to spacing and layout could improve clarity and maintain visual appeal across all screens. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website makes strong use of images and colour that represent its focus on cookery. The images are clear and appealing, giving visitors a sense of the classes and experiences offered. The warm and consistent colour scheme supports the brand’s identity. Adding even more videos could make the website even more engaging. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes an “Ask a question Chat Now” feature, which allows visitors to make quick enquiries. This tool it is not highly effective, as the absence of a live chat may limit quick interaction with potential customers. Contact forms and phone details are also available. According to Torrch, (torrch, 2024) the customer satisfaction is greatly improved when a website have the chat box option.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are not highly effective, as they are difficult for users to notice them. Making these links more visible, on the homepage and visually appealing would strengthen the website’s connection with the social media platforms and encourage greater interaction with potential customers. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Cooking Academy clearly communicated its services through organised pages detailing the courses, workshops and events the customer can purchase. Each section includes description, schedule and pricing information, helping potential customers to understand what is available. Supporting images and videos are a great way to provide visual context and to make it easier to identify suitable options. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are available on the website, when accessing the desired product or service, as well as on the homepage there is a “What people say” section. The reviews are not dated, and it is difficult for visitors to assess how current they are. Including dates and updating reviews regularly would enhance transparency, will build trust and will make the website more appealing. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents its service as high quality through detailed course information, professional images, skilled instructors and well-equipped facilities. I would recommend the services to a friend or family member and would like to use them too, for its engaging, learning experience and fun activity that it is. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The Cooking Academy is being transparent and friendly with its prices, and I believe it is a good reflection on the quality provided. They are running a wide range of cookery classes, teaching cuisines, holding cookery team building and leadership events, as well as books, gifts, spices, each priced clearly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2.classes

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website does not appear in the top ten websites when you are typing these words into Google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant for businesses in the UK, as they provide a place for information and customer interaction, branding too. They allow potential customers to learn about services, make bookings and even get in touch easily. I think a well-designed website is crucial for building trust and for supporting business growth in a competitive market. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that The Cooking Academy website to improve the social media links and making them more visible and noticeable. Making them clearer would encourage visitors to follow updates and engage with the brand, helping to increase and maximise customer connection. 
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