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Business Intelligence (BI) is the process of analysing data to acquire insights that may be used to guide company decisions. In recent years, firms' usage of BI tools and strategies to obtain a competitive edge has increased significantly. With the introduction of new technologies, business intelligence (BI) trends have developed to accommodate the changing requirements of enterprises. These developments include AI, Data Governance, Linked Cloud, Data Discovery, and Collaborative BI.
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Business Intelligence (BI) has experienced significant development and improvement over the last several decades. With the introduction of new technologies such as Artificial Intelligence (AI), Machine Learning (ML), and the Internet of Things (IoT), organizations now have access to more data than ever before (Andry et al., 2019). Its expansion is fuelled by the increased use of data-driven decision-making processes by organisations in various sectors. 
Experts have predicted that the worldwide market for business intelligence and analytics will increase from USD 23.9 billion in 2020 to USD 33.3 billion in 2025, at a CAGR of 6.9% (Mbunge et al., 2022). The expanding need for real-time data analytics and the popularity of cloud-based BI solutions drive this expansion. Integrating AI and ML into BI tools has been one of the most important BI developments over the last several years. According to a survey by MarketsandMarkets, the worldwide AI in the BI market will increase from USD 1.5 billion in 2018 to USD 11.1 billion by 2023, at a CAGR of 48.2% (Frey-Luxemburger, 2020). In addition to AI and ML, recent developments in BI include the rising use of data visualization tools, the acceptance of self-service BI, and a focus on data governance and security. 
Generally, the contemporary corporate environment is one in which data plays a greater role in decision-making. Companies that can gather, analyse, and use data efficiently will certainly acquire a competitive edge in their respective sectors (Schmittem, 2021). As BI continues to develop, one can anticipate the emergence of new technologies and trends that will define the future of business.
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With the growth and development of BI in the business sectors for all types, sizes and scopes of organisation, several BI trends are currently bringing evolution for business organisations. Below, five current BI trends are discussed. 
Artificial Intelligence (AI) 
AI is altering the manner in which firms examine and understand data. Different studies predict that the worldwide market for AI in BI will develop at a CAGR of 42.8% between 2020 and 2027 (Baek, 2021). Businesses employ BI solutions driven by artificial intelligence to automate operations, offer predictive insights, and enhance data quality. For instance, AI-powered chatbots may deliver real-time data to business users, allowing them to make rapid, educated choices. 
Einstein Analytics from Salesforce is an example of a BI product driven by AI. This platform provides insights and suggestions powered by AI to assist users in identifying patterns, predicting events, and making data-driven choices (Lakshmi and Sukumaran, 2022). Einstein Analytics has assisted companies such as Unilever and T-Mobile to improve their sales forecasts and gain consumer behaviour insights.
Data Governance 
Since organisations create more data than ever, data governance has become a crucial component of BI. 34% of firms have already adopted data governance initiatives, while 31% aim to do so over the next two years, according to a Gartner poll (Minelli et al., 2021). Data governance includes the administration of data quality, privacy, security, and the observance of data legislation. 
The EU's General Data Protection Regulation is an example of efficient data governance (GDPR). This rule has compelled firms to adopt a more proactive data governance strategy, ensuring that consumer data is secured and handled appropriately (Cahayani and Gunawan, 2018. In reaction to GDPR, companies like Google and Facebook have had to alter their privacy policies and substantially modify their data management practices.
Connected Cloud 
Businesses increasingly adopt cloud-based BI products for better flexibility, scalability, and cost savings. Industry experts predict that the worldwide market for cloud-based BI will expand at a CAGR of 21.5% between 2020 and 2027 (Hurley, 2020). Cloud-based BI solutions facilitate collaboration and data accessibility from anywhere. 
Microsoft Power BI is an example of a linked cloud BI solution. This platform provides cloud-based BI tools compatible with many devices, facilitating user access to data and insights (Divatia et al., 2021). Power BI interfaces with other Microsoft applications, such as Excel and SharePoint, for a more streamlined user experience.
Data Discovery 
The popularity of data discovery tools is increasing, giving organisations greater knowledge of their data. According to a survey by MarketsandMarkets, the worldwide market for data discovery tools will expand at a CAGR of 24.8% between 2020 and 2025 (Mohamed Mahmoud and Mohamadali, 2019). Data discovery technologies facilitate the transformation of complicated data into usable insights, allowing decision-makers to find trends and patterns rapidly. 
Tableau is an example of a data discovery tool. This platform provides interactive data visualisation tools enabling users to rapidly examine data and acquire insight (Lee, Jin and Park, 2020). Airbnb and Coca-Cola have used Tableau to make data-driven choices and acquire a competitive edge in their respective sectors.
Cooperative BI 
Businesses are using collaborative BI technologies to enhance team communication and cooperation. It has been found in different research that the worldwide market for collaborative BI will expand at a CAGR of 10.9% between 2020 and 2025 (Embarak, 2018). Collaboration BI technologies allow users to exchange data, insights, and reports, facilitating teamwork. 
SAP Analytics Cloud is an instance of a collaborative BI tool. This platform provides collaborative BI solutions that enable real-time data and insight sharing (Kaur et al., 2022). SAP Analytics Cloud has enabled companies like Kellogg's and Vodafone to enhance team communication and make quicker, more informed choices.
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Implementation of Business Intelligence (BI) trends such as Artificial Intelligence (AI), Data Governance, Connected Cloud, Data Discovery, and Collaborative BI is becoming more crucial for enterprises. 
Companies must deploy BI solutions driven by AI in order to automate processes, increase data quality, and deliver predictive insights (Rasmussen et al., 2022). Chatbots enabled by AI may deliver real-time data to corporate users, allowing them to make rapid, educated choices. Businesses can spot patterns, forecast events, and make data-driven choices with the aid of AI-powered insights and suggestions. 
Moreover, since organisations create more data than ever before, data governance has become a crucial component of BI. Establishing data governance programmes may assist organisations in managing data quality, privacy, and security, as well as data regulatory compliance (Erdi̇l, 2022). Data governance initiatives guarantee that client data is secured and utilised properly, which is crucial for establishing consumer confidence. 
Also, businesses are increasingly adopting cloud-based BI products in search of better flexibility, scalability, and cost savings. Cloud-based BI solutions facilitate collaboration and data accessibility from anywhere (Andry et al., 2019). The linked cloud also helps firms to combine diverse BI tools and access data from many sources, resulting in a more comprehensive business perspective. 
Furthermore, data discovery technologies are gaining popularity, allowing firms to comprehend their data more precisely. Data discovery technologies facilitate the transformation of complicated data into usable insights, allowing decision-makers to find trends and patterns rapidly (Mbunge et al., 2022). These tools assist organisations in gaining a competitive edge inside their respective sectors. 
Finally, businesses are using collaborative BI technologies to boost team communication and cooperation. Collaboration BI technologies allow users to exchange data, insights, and reports, therefore facilitating teamwork (Frey-Luxemburger, 2020). This enables companies to make quicker, better-informed choices and enhances their overall performance.
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Firms must stay abreast of the most recent BI developments to remain competitive in the marketplace. Using Artificial Intelligence, Data Governance, Linked Cloud, Data Discovery, and Collaborative BI may assist firms in automating operations, enhancing data quality, and providing predictive analytics. These trends also enhance team communication and cooperation and give a more comprehensive company perspective. BI will continue influencing how firms function and make choices as technology advances.
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