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[bookmark: _Toc119712646]CHAPTER 1: INTRODUCTION
[bookmark: _Toc119712647]Overview of the Topic
[bookmark: _Toc119710927]Digital Marketing is also called online marketing which the firm uses it as an alternate to the traditional marketing. This is used through any platform like social media which includes Facebook, Instagram and so on (Krishen and et. Al., 2021). This is basically used by the firms to beat the competition and to gain the customers from anywhere in the world. The company Marks and Spencer is a British retailing sector industry founded in 1884 in United Kingdom. It deals with the products like clothing or home appliances and even beauty products. This company currently has 959 stores across the UK out of which mostly, the food items are in major. Currently, the company is facing the problem in gaining the customers around the world, so the firm decided to start digital marketing to attract the customers from all over the world. 
[bookmark: _Toc119712651]Statement of the Purpose
The purpose of the research is to aware others about the online marketing especially to the organisation that can also adopt this way of marketing as it is very effective. This also helps the researcher to gain experience which will helps in further researches.
Significance of the Study
This study is significant as the readers must know the importance of the online marketing. In the coming generation, this marketing strategy is ruling the industries and many firm can make it a weapon to win over other firms as new innovations can be reach to the customers without any extra efforts (Shankar and et. Al., 2021). 

[bookmark: _Toc119712652]Research Aims, Objectives and Questions
Aims:
To evaluate the impact of online marketing on the business profitability in M & S 






Objectives:
· To analyse the important elements in the online marketing that leads to the profitability of Marks & Spencer. 
· To find out the impacts of online marketing in Marks & Spencer for attaining greater profits. 
· To find out new strategies adopted by Marks & Spencer to enhance the online marketing as to increase the revenue. 
Questions:
· What are the important elements in the online marketing that leads to the profitability of Marks & Spencer?
· What is the impacts of online marketing in Marks & Spencer for attaining greater profits? 
· [bookmark: _Toc119712653]What are the strategies adopted by Marks & Spencer to enhance the digital marketing as to increase the revenue? 
[bookmark: _Toc119712654]CHAPTER 2: LITERATURE REVIEW
	According to the viewpoint of Nabieva, (2021), there are few elements that involves in the online marketing plan. The elements which include online advertising, this deals with showcasing the product in the internet as it is easy to target the customers. Advertising via online comes with a purpose that most of the people are spending their life mostly in internet and with attractive ads, the customers are urged to look into the products which finally ends up buying the product. In context to Marks & Spencer the search engine optimisation is also one of the elements as it helps in increasing the brand image as it is through Google or yahoo as the public can view the content easily as it is also approachable. The companies with their own websites can help the customers to avail the services with their phones or laptops. Online content and blogging also includes in the online marketing as these are the ways companies used to reach the customers through internet. The online press release can improve the visibility as it helps to connect directly with the customers from anywhere in the world. In context to Marks & Spencer the social media also needs to be managed as there the interaction between the firm and the customers are often. So, the firm must have a proper team that can manage the media well to satisfy the customers by providing the services in 24 hrs. 
In the opinion of Munsch, (2021), the digital marketing can enhance the productivity of the firm and it impacts in some ways like global reach, this marketing has the capacity to reach every customer regardless of the place, might be a country. It is also effective in cost as compared to the traditional method of marketing. In the traditional marketing, the customers can only be attracted those who are living near the shops. In context to Marks & Spencer this marketing can help the firm to track the results of their performance as well as the purchasing power of the customers. It can also bring the create personalised links that can satisfy the customers in availing the services. The database of the customers is linked to the websites which allows the buyers to buy more by modifying the profiles of the customers (van Esch and Stewart Black 2021). By adopting this marketing, it is also difficult for the firm to manage in a right way as the workers needs to be trained well while using right skills and knowledge. There is high competition in the market as most of the firms are opting this marketing and adding many innovative skills that can beat other firms and the firms feel pressured about to go ahead from other firms in the framework of Marks & Spencer. There are also major issues related to the security as most of the frauds are committed through internet as many sites are hacked. 
	In accordance with the view point of Das (2021), there are many ways to enhance the marketing through digitally which are mainly to focus on the content. This is the way which are mainly ignored as the customers prefer to read short contents with attractive features that makes them buy at one go. The content must be specific to the product with the exact details, mentioning with the price next to it. The business must be run while focusing the audience as they are the one who the products need to be solved (Deb, Nafi and Valeri 2022). To build a cross-channel marketing because the customers spending their time in the internet as while looking for anything online can bring a pop-up ad which will be viewed by the customers and lets to open up the sites to shop. There must be an expert in the firm, if any problem arises then this expertise will be there to solve any problem. In context to Marks & Spencer utilising the email newsletters is also one of the effective methods that can bring out an effective marketing in the company as the firms may approach the customers through emails by providing letters to the customers. 






1. [bookmark: _Toc119712658]CHAPTER 3: RESEARCH METHODOLOGY
The set of certain methods which are followed by the researcher to perform the research in an organised and systematic way. The current research is followed in quantitative manner. 
Research Design: The design of the research is been chosen by the research by using techniques by the researcher. The design has many types which are descriptive, experimental, correlational, diagnostic and explanatory. The current research will be using the descriptive as an instrument as this helps in collecting the information while answering the questions with why and how form. This also helps in analysing the research with absolute description of the data. 
Research Philosophy: The philosophy method has two instruments which are positive
and interpretivism. As the current research is based on quantitative, so the positivism will be used as the data is collected in numerical aspects which gives the accuracy and reliability to the viewers (Varadarajan, 2022).
Research Approach: The approach of the research is basically of two types that are inductive and deductive. In the current research the deductive approach will be used as the research is based on quantitative approach. The deductive approach helps the investigator to bring out the generic data to specific terms. 
Research Strategy: The strategy of the research can be of many ways like surveys, experiments and case study. The current research is using the survey method as it helps to collect adequate data from the participants, which will help in the questionnaire.  The questionnaire has to be conducted in more respondents and with the help of the survey tool, it can be conducted successfully. 
Data Collection: The data collection is collected in both the ways that is primary and secondary. The primary data is used by getting the first-hand information from the participants through the questionnaires. The secondary has been used through systematic literature review which includes the second-hand information, the authors view of points has been recorded. 
Data Analysis: The data has been analysed by the putting the frequency table in the questionnaire as it helps the researcher to know the exact value of the responses given by the participants. The questionnaires are been conducted in the close-ended forms in which the questions consist of the options that is to be chosen by the respondents. 
Time-Horizon: There are two methods to be used in the time-horizon as it mainly helps to conduct the research in less time and efforts. The methods are cross-sectional and the longitudinal. The researcher in this research, uses the cross-sectional method as through this method, the researcher can conduct the research easily on time. 
Sampling: The number of participants will be 30 who are the employees of the firm. The sampling method will be followed with the probability random sampling method. 
Ethical Consideration: The information in this research is well recorded and saved electronically in the software. The participants data also been stored safely by maintaining the confidentiality. The participants are also provided the information regarding the questionnaire which ensures that it is not violated in any case. No personal feelings have been hurt of the participants (Kim and Moon, 2021). 
Limitations of the research: In this research, it was difficult in managing time as there were lot of areas that were difficult to analyse. As it was primary method used which was not cost effective as the data was from the original source. The research is also based on the quantitative method in which a lot of information was not available to record. 
 Timeline 
The Gantt chart helps in the project management by dividing the project plans in different activities systematically. 

	Task name
	Duration
	Start
	Finish

	Identification of topic
	7 Days
	Fri 11-11-22
	Mon 21-11-22

	Making aims and objectives
	7 Days
	Tue 22-11-22
	Wed 30-11-22

	Data collecting for literature review
	7 Days
	Thu 01-12-22
	Fri 09-12-22

	Research methodology
	7 Days
	Mon 12-12-22
	Tue 20-12-22

	Submission of the report 
	7 Days
	Wed 21-12-22
	Thu 29-12-22


Table 1: Time prospects of the research



	
· Intensification of the top 

· Making aims and objectives

· Data collecting for literature review

· Research methodology

· Submission of the report 


 
	    Figure 1: Gantt Chart
                                              (Source created by learners)


[bookmark: _Toc119712659]CHAPTER 4: RESULTS
It has been analysed that the digital marketing should be adopted by every organisation as it is quite effective in terms of cost and time as well. It has also been analysed that there are bad and good impacts in the organisation by using this marketing strategy. From the authors view of points, there are lot of ways that the organisation can implement in enhancing the marketing through online (Mehralian and Khazaee, 2022).
[bookmark: _Toc119712660]CHAPTER 5: CONCLUSION
This is the proposal which includes the structure which begins with the introduction that relates with the topic of evaluating the impacts of digital marketing in the business profitability. The introduction includes with the overview of the topic, introducing the company with its background.  The second chapter involves with the literature review as the views of the authors are recorded to meet the objectives of the research. Then coming with the research methodologies where different methods of the research is followed. 
[bookmark: _Toc119712661]REFERENCES
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