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Recognising assumptions.
Anita Rodrick had a vision to transform the world by making it more environmentally friendly, so she became an animal and human rights activist. 
The Body Shop Foundation was founded in 1990 as a foundation that helps organisations that promote human rights, animal rights, and environmental protection. 
The Body Shop has been at the forefront of social change since its beginnings.Activism is engrained in their DNA, since their first meeting with Greenpeace in 1986.
They've grown into a globally recognised brand with a history of successful activism, putting them in a unique position to influence laws, attitudes, and behaviours. Save the Whales was their first major campaign with Greenpeace, that launched in 1986.
They launched their first environmental campaign in 1989, calling for an end of the destruction in Brazilian rainforests. A million signatures were collected on a petition titled "Stop the Burning," which was delivered to Brazil's president.
In 1996, an anti-animal testing campaign gathers four million signatures on a petition to the European Commission, making it the largest petition in history.
Because of the campaign, a UK-wide ban on animal testing on cosmetics and chemicals was enacted in November 1998. 
They launched the Forever Against Animal Testing campaign in June 2017 in collaboration with Cruelty Free International. When the Stop Violence in the Home campaign began in 2003, Anita Roddick became a member of the British Empire. (Fleming, 2021).
They set out to stop animal testing in cosmetics globally and permanently in one of their most ambitious campaigns to date. 
They gathered over 8 million signatures after a year of campaigning and delivered the petition to the United Nations. The Body Shop, along with several other companies, successfully petitioned the European Union, in 2013 and banned animal-testing on cosmetics. (Forever Against Animal Testing | Cruelty Free | The Body Shop®, 2021).

Evaluate.
L'Oreal's 2014 purchase of the body shop came as a shock to various businesses. L'Oreal, which owned The Body Shop for the previous 11 years, is rumoured to be selling it to Natura for 1 billion euros. 
According to leading retail expert Richard Hyman, L'Oreal overpaid for the company and failed to produce value, claiming that the company is benefiting on growing customer concern for the environmental impact of single-use plastics. 
Under the company's new policy, customers can now refill their empty bottles. Consumers will be more aware of the company's concerns about single-use plastics because of this (Body Shop gets greener with refillable shower gel and activism zone, 2021).


Charlotte Pearce, a consultant analyst, argues. Despite The Body Shop's declared objection to animal experimentation, some of the components L'Oreal used in its products were later discovered to have been tested on animals. (The Body Shop: What went wrong?, 2021).
According to The Guardian, Cruelty Free International stated animal testing on products could now be permitted for the first time since 1998 after being informed by the Home Office that the government had 'reconsidered its position.'
Animal experiments could be permitted again in the EU, according to the European Chemicals Agency (ECHA), jeopardising a decades-long campaign that saw all animal testing and the sale of animal-tested cosmetics prohibited.
Two ethical beauty leaders, Dove and The Body Shop, have launched a bold and unique campaign to persuade European consumers to reject animal testing in cosmetics. 
As a result, Dove and The Body Shop have cooperated to produce a dramatic new artwork with Nina Valkhoff, a European artist and activist, that will be shown as a mural in the centre of Paris, France, as well as illuminated in key locations throughout Europe. (Dove and The Body Shop join forces to call upon consumers to fight for cruelty-free cosmetics in Europe, 2021).




Conclusion 

Following from what myself, Catherine and katy have said, it has been concluded that the body shop is ranked as one of the most sustainable organisations in the world (How marketing will help The Body Shop become the world's most ethical and sustainable brand, 2021) 
They strive to continue to become a pioneer in campaigning to become "the world's most ethical and sustainable global corporation," beginning with new packaging manufactured from greenhouse gases, in honour of its 40th anniversary.
The Body Shop will buy 600 tons of waste plastic next year and wants its competitors to follow. Waste-pickers make a career in some underdeveloped nations by trading waste in a dangerous and filthy informal sector. 
This as katy explained will create a steady income and better working conditions in India and other countries, this campaign also creates empowerment amongst young girls who will be inspired to create small but sustainable companies, helping to keep our planet greener. 
Plastics For Change, a sourcing organisation, is assisting The Body Shop in obtaining plastic while improving labour conditions (The Body Shop to reinvent itself as sustainability pioneer | GC Business Growth Hub, 2021).
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