Introduction 
During this essay there will be a discussion about the relationship between sport and national identity being eroded and replaced by a homogenous global sporting culture. There will be inclusions of examples of how sport contributes to national identity, using historical and present-day perspectives.  Not only will there be a discussion on the relationship between sport and national identity, but globalisation will also be included in discussion with the use of various articles and sources there will be a conclusion summing up the evidence and findings during this essay. 
Identity description 
Here is a small definition as to what identity is “What we think we are and what we think others are and what they think we are” (Spracklen (2015) p.230) so this is what we can suggest what we think about other countries and how they think about us as well. With this definition this would not be any different to national identity. 
What is the relationship between sport and national identity?
Even though there have been a few declarations within sports themselves there have been notwithstanding among those who study sports within the modern world that is now political to the extent that not only does it reflect social diversions but also worsen them. As a result of these include sex, gender, sexuality, age and social class. 
It is effectively self-evident that identities are formed in numerous locations and social practices. Preston said, “Identity is not a single homogeneous stock of traits, images and habits”. (Preston,1997). One important scene for the construction of certain identities (For example masculinity or social class) is indeed sport. (Jones 1988; Messner 1992; Messner and Sabo 1990)
Sport has been a huge part in many people life’s so is going to have a huge impact on construction and reproduction of national identities of so many people. However, the question is what is the linkage between sport and national identity and what is the likelihood of this is it to be weakened as a result of major transformations in global society?
Sport can be a huge part in giving a country a national identity or be identified globally due to them playing a certain sport. For example, Wales have been exceeding in the rugby for years dominating the six nations from time to time and producing some of the best rugby stars. Due to this Wales are now recognised for their rugby and have also been a question on everyone’s minds that can it be the national sport of the country. 
Furthermore, it can be possible that a father could easily transfer his allegiance of a football club that he had been supporting his whole life to transcend to his son, so the father and his beliefs are now ging to sway his son’s opinions and love of a club to his. You will see this across nations which is why many people find it unusual if a parent supports a rival and the son/ daughter supports the opposition. (Alan Bairner, n.d).
But first it is important to say a little more at the general level about the relationship between sport, nationalism, and national identities. At a range of major sporting events, fans arrive waving their national flags and with their faces painted in national colours. Seldom do they favour more transnational emblems and insignia. While some fans of the European players in golf’s Ryder Cup unfurl the flag of the European Union, many persist in waving their national flags despite the multinational composition of the European team. (Alan Bairner, 2001)
It is exceedingly rare that you will see fans wave the colours of the sponsors/sponsorships from major sports. Unless their names appear to be at the back of the shirts of the club or national team. Indeed, although competitors promote their sponsors by wearing certain clothing and using specific equipment, they continue to wave national flags to celebrate victories even, for example, in the Grand Prix athletics events where, in practical terms, they are representing only themselves, although they remain allied during the event to a national federation. 
Formula One motor racing provides an exception to this general rule, with supporters of Ferrari celebrating the achievements of their team’s drivers by waving flags emblazoned with the manufacturer’s emblem. Even in this instance, however, the purpose of the exercise is at least quasi-national in that it salutes an Italian car maker. 
So what Alan Bairner is saying is that you will see in an international tournament you will see many fans come to the event/game holding and waving their national teams’ flag and wearing their team’s colours such as their jerseys. You will see this in football or rugby as big tournament such as the World Cup or the rugby world cup as they are representing and supporting their team. 
There could also be an argument for Premier League teams such as Manchester United as they are not supporting their team because it is in the country but because they either are the fans home team, so they live in Manchester. Or they are such a huge European team around the world as even countries in Asia even support them due to them being so big and popular. This is mainly due to the premier league being one of the world’s best leagues. (This is also an example of globalisation)
A country’s national identity can also be intact due to the representation of their sport and how other countries/nations have not copied or play the sport. Alan Bairner says that “American sporting nationalism puts relatively little emphasis on success on the international scale. Much as the affection of sports such as baseball, American football and basketball” (Alan Bairner, 2001, p167) and says the quote “playing by themselves”. (Alan Bairner, 2001, p167). 
What Alan Bairner is suggesting is National identity can be recognised by the sports that that specific nation plays. He uses the example of the united states of America. This is due to the fact that the Americans are known for the 3 big sports which only their nation dominates and is not recognised or played in other countries as well. 
The super bowl for example it is seen across the world because everyone knows that this event is huge in America and is televised even on the British shores. Not only is this televised but the new Tottenham Hotspur stadium can transform from a football pitch to an NFL pitch in minutes. When we hear the words baseball, basketball and American football the first thing that comes to our minds is America which is due to the fact that their sport has been known to be theirs for years due to no other nation adapting the sport.  
However, having a sport to yourself can be an advantage as you will get more recognition and national identity however, this can be a negative thing also this is due to fact that we take the football and the rugby as an example both sports are played globally, and both have a world cup. This means more people will watch and get more televised rights which will then give more money will into the clubs, countries and sports. This is due to the Russia 2018 world cup final having 1.114 billion viewers (THE18,2018) compared to the super bowl final which was 103.4 million viewers. (CBS NEWS,2018). 
To conclude this piece the relationship between sport and national identity goes hand in hand this is due to the reasons and evidence provided you can be recognised by the sports that you play such as the USA. However, this will mean that only your nation will only be interested. Evidently you will have a global fan base such as in football, but most of the fan base will only be those who are in the country or nation playing the sport. 
Comparing this to the sports that are played globally and are huge in other countries will also get national identity. For example, football, this is played almost everywhere in the world due to this sport being a huge part of people lives and national identity there is a world cup. When this tournament is on television and gets televised each world cup the views go up tremendously since the sport is literally played across the world and everyone recognises it. However, both national identity and sport are inextricably linked due to them both having facts that go hand in hand Sport is a big factor, but other factors also come into play such as culture and the language spoken. 
This will play a huge part in a country getting national identity and more importantly gets more tourism and recognition. Which is why many investors go into countries where football is big such as the Premier League, Serie A, La Liga, Bundesliga and Ligue 1 all of these have at least one huge investor as this creates revenue and profit not to mention gain more sponsorship deals to turn teams globally. 
Globalisation 
The definition of globalisation of sport is “understanding of globalisation is central to an understanding of the changing nature of contemporary sport, culture and society” (Jarvie and Thornton, 2012, p115). 
So, looking at the definition from Jarvie and Thornton of the changing of contemporary sport, culture and society I looked at the article of Houlihan and how he says that for some sports places are important and he used the example of football being one of the sports for being an important sport to be played in a good safe environment but used the example of the F1 a snot being as important.
He also goes on to say that “the nationality of players does not prevent strong identification for some sports (e.g. football), whilst for others (e.g. tennis)” (Jarvie and Thornton, 2012, p115)., it does. So, what he is saying from this point is that football is such a massive sport in many countries that in bigger and well-known popular countries such as Germany, England, Spain, Portugal and France from these countries many people who are not from these countries will still be able to identify them however he uses the point of tennis as this sport is not as popular so international identification of a player within the sport will be so much more difficult to identify them.
Houlihan also goes on to say about the ‘state is of central significance in determining the pattern of engagement between national and global sport and is far from the residual institution that is sometimes suggested’ (Houlihan, 2016, p.566). What this is suggesting is that the difference between national sport and global sport are different because many people will not be able to identify a countries national sport as its not in the global well-known sports. For example, of this is Wales and china many people will not be able to identify the welsh national sport as it is not as promoted like other sports such as football and rugby as the Welsh national sport is recognised to be rugby. But with China their national sport is ping pong this is table tennis and many countries especially in Asia play it as well as many countries in Europe and China help promote that as much as they can so they can get as many elite players as possible to compete in the Olympics.
Another example of globalisation is that companies such as BskyB, Canal and NTL have all sought to bought football clubs or at least shareholding (Brown, 2000) this is to enable them to exercise greater control over the key product while many of the most successful clubs have become entities by establishing their own television companies to attract subscribers. As (Evans and Kefever (2011),38) note ‘by producing their own content sports clubs have become media clubs as a resistance to medias domination in order to have their own voice in the global sports market’.
Modern sport is involved within a global network of interdependency chains that are marked by global flows and uneven power relations. Considering the consumption of sporting events, many people across the world regularly view and watch televised games. Normally all these games have at least one well-known superstar. These players are across the globe starting from Europe, South America, Africa and perform at the highest level. The players use equipment these include kits, boots, shin pads, gloves, tape and balls. Which is why big franchises such as Nike and Adidas finance such productions. 
This equipment is then sold at significant profit, to a mass market in the towns and cities of North America and Europe. Several transnational corporations are involved in the production and consumption phases of global soccer – some of whom both own the media companies and have, as in the case of Sky TV, shareholdings in the soccer clubs they screen as part of what sociologists term the ‘global media sport complex’ (Sportanddev,2008). 

So, what the two texts are talking about is how professional sports clubs around the world are making their own social media pages to help engage their fans and people around the world. They do this to help popularise themselves and get their name out there so they can bring back more revenue.
Its not only big commercial companies and sport brand-based franchises that are globalising but it’s also the Arabic companies that are coming into big leagues such as the Premier league, La Liga and Bundesliga at least one of the clubs within these leagues have had a financial takeover by an Arabic businessman the most notable one is Manchester City and PSG who have both been bought and on their football, shirts are sponsored by the owners other business such as Etihad airways for an example. 
Globalisation is important if franchises such as Nike and Adidas want to internationally commercial their ideas and new releases such as new boots and balls. They will also use the big events such as the World cup and Olympics to use these superstars as they are national icons to promote their stuff and sell globally.  It is not just Big-name franchises doing this but Arabic businessmen who will buy football clubs to then sponsor them with their already made companies to sell them internationally as teams like PSG and Manchester City are in the Champion’s League so Many more people will see the business. 

Conclusion 
In conclusion after looking at all the articles and references that are included within this piece of text there is a lot about how different countries play sport and how their sport gives them a national identity. The first argument within the text It started talking about how china and the Welsh national sports compare to each other as It started saying that everyone knows that the national sport of China is ping pong, and this sport is played throughout the world. However, it then started talking about how the Welsh national sport is recognised as rugby and that because it is the main priority sport within the country, the Welsh national sport as the FAW is always pushing forward football and rugby instead and the welsh government are pushing others such as badminton instead. Which is understandable as the sports give the national identity that wales are recognised for and that is rugby and recently football after their amazing run in the Euro 2016 finals. 
The argument for this is that China is making it their priority to push their national sport to al the younger ages so they can then gain more elite performers to then compete within the Olympics and give their country an even bigger national identity within that sport. Looking back at another piece of text that I have written about is that Barrie Houlihan has said that for some strong identification within some sports it is easier to be identified in a sport like football than in tennis due to football being more global and a bigger sport in the world than tennis unless you are from the same country of the tennis player you will probably will not be able to identify them. But first it is important to say a little more at the general level about the relationship between sport, nationalism, and national identities. 
So, another example of nationalism and national identity is that in big sporting events especially within the international stage a good way to identify a country or a national team is the way the supporters bring their flags or national colours within the tournament. This is not an example of homogenous global sporting culture due to fans around the world can travel and support their national team as everyone are the same when it comes to supporting their home country.
To conclude this piece the relationship between sport and national identity goes hand in hand this is due to the reasons and evidence provided you can be recognised by the sports that you play such as the USA. However, this will mean that only your nation will only be interested in. Evidently you will have a global fan base such as in football, but most of the fan base will only be those who are in the country or nation playing the sport. 
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