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Introduction 
Sustainability can be defined as the ability of a business organisation to sustain and encourage a process or a practice over time (Qi et al., 2020). The concept of sustainability is generally divided into three categories or pillars i.e., economic, social and environmental also informally referred to as people, profit and planet. The concept of economic sustainability for the business organisation emphasises the preservation of natural resources that provide the business organisation with all the physical raw materials comprising both renewable and non-renewable resources required for the production of goods. Whereas, the concept of environmental sustainability highly focuses on preserving the life support systems like Soil and water required for the production or survival of humans (Purvis et al., 2019). The hotel industry in the United Kingdom has a major role in the degradation and depletion of natural resources because of high energy consumption, water usage, reliance on natural resources and generation of waste. Implementing sustainable practices in the hotel industry can result in saving huge amounts of money (Pereira-Moliner et al., 2021 ). The essay discusses the relationship of sustainability with the hotel industry in the United Kingdom, how the hotel industry is adapting and responding to sustainability and why sustainability is an important aspect of the United Kingdom’s hotel industry.
Main body 
Sustainability is a social aspect that co-exist for people living on earth for a long period of time. Sustainability comprises meeting the demands and the needs of the current generations without making any comprise to the needs and requirements of the future generation, while maintaining stability between the growth in the economy, care for the environment and well-being of the society (Qi et al., 2020). Several disputes exist for the specific definitions of the term sustainability as it varies with time, context and literature. Experts have often explained sustainability as having three fundamental pillars i.e., economic, environmental and social.
The term sustainability comprises three fundamental pillars i.e., environmental, economic and social which is also informally categorised as profit, planet and people. These fundamental pillars in particular are associated with corporate sustainability and efforts made by business organisations. The most frequently discussed fundamental pillar is environmental protection. Environmental protection is related to the reduction of water wastage, carbon footprints, use of single-use plastics and wasteful business practices as a part of the supply chain process (Clune and Zehnder, 2020). These processes can often result in saving costs and can be financially useful for the business as well as necessary for environmental sustainability.
Fair treatment of employees comes under the fundamental pillar of social development as it ensures ethical, responsible and sustainable treatment of the workforce, stakeholders and society in which the company operates. Social development can be accomplished by providing employees with more work benefits like paternity and maternity benefits, flexible working hours and training and development opportunities (Clune and Zehnder, 2020). For example, business organisations should ensure working with sustainable labour practices comprising fair payments and adult workers who can work in a safe business environment.
Economic development is probably the simplest fundamental pillar of sustainability for a business organisation. For a business organisation to be economically sustainable it is important for the business to be profitable and must be generating enough income for the survival of the business in future (Clune and Zehnder, 2020). The main concern for this pillar of sustainability is accomplishing an equilibrium or being stable. Rather than generating profit at any cost, business organisations should focus on profit maximisation in relation to other fundamental pillars of sustainability (Tseng et al., 2020).
Business organisations focusing on environmental and social sustainability in addition to maintaining economic performance is a concept also referred to as the Triple Bottom Line. Sustainability is widely linked with successful business organisations in the 21st century (Ruggerio, 2021). Social responsibility or sustainability is fast transforming into a major concern for the private as well as public sectors with the hotel industry as no exception. The hotel industry had a drastic impact on the environment through high consumption of water, electricity and use of consumable natural resources (Cozzio, 2019). In other words, sustainability is explained as natural ecosystems can continue to provide resources and support to humans to accomplish the requirements of the present as well as future generations. The hotel industry worldwide puts extra pressure on nature and is constantly relying on natural resources (Adams et al., 2022). However, the hotel industry is also dependent on the same ecosystem like sandy beaches, unspoilt landscapes, glaciers, coral reefs, waterfalls, turquoise waters and fresh air as all these provide hotels with the advantage of great tourist attraction.  
A significant contributor to environmental degradation in the United Kingdom is the hotel industry because of the high consumption of energy, generation of waste and reliance of hotels on natural resources (Kasliwal and Agarwal, 2019). In addition, other concerns related to business operations like increased government pressures, rising costs and competitor's activities have only encouraged hotel businesses to encourage sustainability in their business operations by making it an integral part of their business agenda. Tourists and visitors in the country are also concerned regarding sustainability and expect hotel businesses to provide them with sustainable accommodation services (Malheiro et al., 2020). Hotels should use sustainability practices throughout their operation to preserve natural resources and reduce the negative effects of their operations on the environment. Sustainability aligns with the changing needs of the customers for sustainable and environment-friendly products and services. Tourists are constantly looking for accommodations and experiences that are eco-friendly and sustainable and hotels that focus on providing sustainable accommodations and experiences have a competitive advantage in the market. Hotels can use sustainable business practices to improve their reputation, attract tourists and encourage customer loyalty (Olya et al., 2021).
Sustainable practices in the hotel industry can help businesses to save money. Adapting to energy-saving technologies, water-saving practices and effective waste management practices can help hotels save money on operational expenses in the long run. Businesses can decrease the cost of waste management, save money on utility bills and even earn profits through practices like renewable energy production and recycling. Moreover, sustainability in the hotel industry is closely linked to corporate social responsibility (Khatter, 2023). Hotels that use sustainable business practices positively contribute to the development of society, protect natural resources and support the growth of the local economy can promote cultural preservation, engage in community outreach programs and even develop employment opportunities. Sustainability is a crucial factor for the long-term viability and growth of the hotel sector in the United Kingdom. With the increase of global concerns regarding resource depletion and climate change, hotels that are unable to encourage sustainability have to face reputational risks, regulatory challenges and increasing costs of business operation. With the integration of sustainable business practices, hotels can ensure the future survival of their business and provide their support to a more resilient and sustainable industry as a whole (Kim et al., 2019). The hotel industry in the United Kingdom has been constantly adapting to these sustainable changes and is gradually transforming to green. Sustainable policies and practices have been implemented by most of the hotels in the United Kingdom to recycle, reuse grey water, reduce waste, save energy and minimise the carbon footprints produced by the business. Indeed all major hotel groups in the hotel industry comprising Hilton Worldwide, Mariott, Intercontinental Group, Carlson Rezidor and Starwood publish their sustainability report regularly to report their strategies to reduce the negative impact of their business on the environment (Kim et al., 2019).
However, sustainability is far more than just implementing eco-friendly practices as sustainability is also concerned with the economic growth and development of society. Social development concerns like encouraging work-life balance, and inclusivity, promoting the well-being and mental health of employees, sourcing raw materials from local vendors and suppliers and promoting entrepreneurship in the country are all part of the agenda of sustainable business practices (Khatter, 2023).
Sustainability in the hotel industry is not just about generating revenue but is all about developing a good business sense. It is observed through several researches that more and more tourists are willing to support hotel businesses that implement sustainable practices by buying services and products from them. To promote sustainability in the hotel industry many international agencies like the EU and many governments offer tax benefits and monetary incentives to business organisations in the hotel industry (Julião et al., 2019). It is also observed that employees are more engaged in working in the hotels following sustainable business practices making them more motivated and productive. There is no doubt that businesses in the hotel industry completely rely on the experience of the customers but the demand of the customers in the market is that the experience should rely on sustainable business practices.
The global conversation surrounding sustainability initiatives and efforts is prolific in the phrase Reduce, reuse and recycle.
The circular economy in the hotel industry is one of the good businesses. When hotels adapt to sustainable policies and practices, they are not only improving the ecosystem but also helping the business to grow as a whole (Sinha and Fukey, 2020). Corporate Social Responsibility or CSR  is concerned more with looking at the actions and efforts of the business organisation towards the environment. Whereas, sustainability on the other hand looks at future initiatives and is concerned with the ability of the business to survive for a long in the future. Sustainability is a wider concept than CSR and a long-term view of social, economic and environmental issues and what are the best strategies that hotels can use to navigate those going forward (Rodríguez-Antón and Alonso-Almeida, 2019).
Sustainability deals with both long-term and short-term goals and objectives of the business, with the allocation of funds on forward-thinking business strategies, sustainable growth and development of products and services. Both sustainability and CSR deal with three major areas including economy, environment and society. Where CSR emphasises reporting on these areas, sustainability is more emphasised acting on the development of these areas (Nave and Ferreira, 2019).
Several examples of CSR policies and strategies comprise designing goals with measurable impact i.e., setting of measurable goals and objectives by socially responsible business organisations to keep them accountable to themselves and their stakeholders (Caroll, 2021). Goals are designed by CSR executives with multiple priorities in mind. Some of these priorities include internal business practices, marketing reach, community impact and relations with the public and government. Another example of CSR policies and strategies is governance i.e., a close relationship between being a socially responsible business and systems that direct and control a business organisation. Having good governance is beneficial for both companies and society as a whole (Meseguer-Sánchez et al., 2021). The well-being of employees is another appropriate example of CSR policies and strategies of an organisation as it helps business organisations show their care regarding the physical and mental health of their employees by making the well-being of employees a priority. Employee engagement policies is also an example of CSR strategies that help the hotels keep their employee engaged in working with the company and the community through CSR strategies and policies like organising volunteering events for communicating with team members regarding personal concerns like diversity, sustainability and well-being (Gürlek and Tuna, 2019).
Conclusion
In conclusion of this respective essay, sustainability can be understood as the capacity of a business organisation to implement and manage a practice or a process over a long period of time. The essay also discusses the three fundamental pillars i.e., social, economic and environmental sustainability which is also informally known as profit, planet and people. The fundamental pillar of economic sustainability for a business organisation in the hotel industry focuses on the conservation of natural resources for the future that provides the business organisation with all the supplies needed to cater to the different needs of the customers comprising both renewable and non-renewable resources required for the production of goods and services. Whereas, the fundamental pillar of environmental sustainability focuses on the conservation of the ecosystem and other life support systems like air, water and soil required for the production of goods essential for the survival of humans and animals on earth. The hotel businesses operating in the United Kingdom play a major role in the depletion of natural resources and degradation of the environment because of high waste generation, consumption of electricity, wastage of water and over-dependency on natural resources. For business organisations in the hotel industry implementing sustainable practices and strategies can help businesses to save huge amounts of funds and can help in retaining employees and customers in the company.
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