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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The chart can be resized by clicking on it dragging the corners, as well as repositioned by dragging it elsewhere on the document. The chart can be further copied and pasted into other documents or be turned into a fixed image to make it easy to present. To conclude, Microsoft Word offers an easy-to-use tool to create, edit, and customize charts, which ensures that one will be able to present numerical data graphically according to a broad variety of professional and academic needs.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are not too many sub-pages that can be accessed with the help of a horizontal menu. People can access the pages such as “Home,” “services,” “contact” and “More” to get certain information. The navigation is easy to follow but pages are inconsistent in the design (Edenspaharborne, 2025).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book treatments via a "Book Now" link that redirects to a third-party scheduling platform. Nevertheless, that booking option is not so prominent, and it can be overlooked by a visitor coming here the first time (Edenspaharborne, 2025).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website can be enhanced with a bigger booking button and better arrangement of the categories of the services offered, as well as quicker loading of media. Inclusive of an inclusive search tool and making the layout more basic would also be quite beneficial in terms of ease of use around the site.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The colours on the site are calming and they also have soothing spa images that give the site a pleasing look. Mobile devices are just a bit cluttered, and not all images resize correctly, causing visual inconsistency.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site has high-quality images that make it look relaxed and luxurious. Video is underused, though, and the colour scheme is rather calm and unimitated of banners or other elements that attract attention to vital calls-to-action.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The live-chat tool that is currently visible on the site is not available. This hinders real time communication and is likely to make potential customers look at other service providers in case they need urgent responses. Therefore, it can be seen that it lacks in this section which projects that the website of Eden spa has to be further developed in this area. 


	Question 2d – How effective are the social media links on the website?


	Answer: The site has the social media icons that are linked to Facebook and Instagram. Posts are updated on these platforms, and that way, helps in the promotion of services; however, a higher prominence on the home page has the potential to enhance interaction.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services can be found on the “Services” page, presented in categories (for example massage, facials, body treatments). Descriptions are short but to the point. But more detail or pictures per service makes it clearer and will make our customers make better decisions (Edenspaharborne, 2025).


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The positive feedback of clients is displayed in a specific section on reviews. They appear genuine but are not dated, so it's unclear how recent they are. Adding timestamps would be beneficial in terms of trust and relevance. Therefore, It is very necessary to make the reviews of the customers up-to-date for a website like Eden Spa which not only helps to guide customers for the present situation of the services but also to build trust for the company and more convenient in surfing the web platform as well.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: High-quality service is hinted by the expression of spa imagery, relaxed aesthetics, and a business type of tone. I would suggest Eden Spa Harborne because it offers a relaxing atmosphere, special treatment and customer reviews are positive.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: Yes, under each service, you can see prices. They sound rational and do not contradict the luxury spa theme. Clear pricing gives customers the best choices and expresses the confidence in service quality support.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Eden Spa Harborne

	
	2. Spa treatments Birmingham

	
	3. Massage therapy Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching "Eden Spa Harborne," the site appears in the top 3 results. However, more generic terms like "spa treatments Birmingham" do not list the site on the first page. Better visibility would be assisted by better SEO.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Indeed, websites are still very relevant. In the UK, people demand that companies will have an online presence where they can access information, book and receive validation based on reviews. A properly developed site enhances the level of trust and convenience and helps with strategies of marketing. It is usually the initial meeting place between a customer and a brand.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I suggest better mobile-responsiveness and a live chat. It is likely that mobile users do search spa services on the move, and improved layout along with the live chat help can make browsing more engaging and can result in more bookings.
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