[image: ]
	

	

	Marketing Fundamentals – Assignment 2
	

	
	
	

	
	
	

	
	Gemma Wilkinson
	

	
	2407840
—
Business Management BMBM4005

—
Gweneth Jones

	

	
	
	




“Marketing is the management process responsible for identifying, anticipating and satisfying customer requirements profitably.” - (CIM Content Hub, 2023)



Marketing in organisations is a vital part of any companies’ success as it helps the organisation to achieve their goals and targets. Marketing is not just advertising a product or service it is the backbone of any organisation its what creates the biggest profits, expands the business and helps with promotes loyal customers. Organisations need to do this effectively in order to achieve +a market advantage over other businesses alike, grow and maintain high market share and adapt to rapidly changing markets. In this essay I am going to analyse what the role marketing plays when it comes to organisations achieving their goals, look at how companies have to adapt their marketing strategies in this increasingly digital world.

Marketing is a very important role in organisations as it helps them, to achieve their wider business goals.  It includes carrying out market research, which can help them make decisions and provides the marketing teams valuable information about individual consumer needs and behaviours therefore this enables them to create products and services that are suitable for their target audience. It also contributes to product and service development and improvement of communication with customers and other businesses. It is important that businesses increase their brand visibility by advertising, using social media influencers and promotions which will maximise profits and sales.
Apple are a great example of how a business uses a marketing strategy to prioritise their success. They have used effective branding by appearing as a premium make their products, packaging and accessories all feel luxury. This has helped them to create a loyal customer base which keeps the customers returning for their premium products. This in turn contributes to their overall financial performance.
For companies to keep their loyal customers is usually the most cost-effective way rather than trying to attract new customers doing this contributes to growth of the organization. Apple have created a way that their products sync up and this also makes it easier for customers so that they will return rather than having to set up a whole new device.
One of the most used frameworks that businesses use is called PESTLE (Political, Economic, Social, Technological, Legal and Environmental) this framework helps companies to understand the environment they are suppling good or services for. The political factors include changes in government polices or regulations which will directly affect the business for example if a product they are selling becomes banned or illegal. Economic factors such as unemployment rates, inflation and pay rates are also something that must be considered. During these period companies will offer lower prices, deals, discounts and budget ranges this is highlight value and affordability. Social factors influence product development and marketing communications. Due to global warming people are becoming a lot more conscious about the environment and sustainability and the individual impact they have. This has encouraged a lot of businesses to adapt their products to be eco-friendly and and sustainable for example fast food chain McDonalds has changed packaging to use card and paper and less plastic. Coffee shops offer discounts when using your own reusable mug whilst also selling these instore. Businesses do this in order to make customers feel like they are making a positive change and if this is something that is important to the customer it will encourage loyal customers to return or repurchase. Technological factors include the advancement of technologies and the want from consumers for newer products and services that are more efficient and available for the ever-changing environment. For example, Amazon prime where customers can have things delivered next/same day. Legal factors include advertising regulations, health and safety laws, discrimination laws and employment laws. Businesses have had to make their services and jobs more accessible for people with disabilities and a lot of companies now offer disability confident where companies have to offer a guaranteed interview of a certain role. Another example includes places like trampolines parks and climbing wall centres make customers sign health and safety waivers in order to ensure they are following the right policies and procedures.
Lastly Environmental factors such as climate change are changing the way that companies create their services and products. Many companies such as clothing companies and thriving to use materials from an ecofriendly origin and that have been made from sustainable or recycled materials.

Organizations have had to change their marketing strategies due to the advancement of the digital world in order to stay up to date and competitive. The advancement of digital technology has transformed the way that businesses can communicate with their customers.
Social media platforms have taken off and many businesses thrive from the profit in which they bring in. Advertisement on social media platforms like Facebook, Instagram twitter and TikTok give companies the ability to engage with their customers and algorithms ensure that consumers will see more and more of something they may of briefly looked at. Businesses offer sign up discounts and deals from purchasing via these platforms. There is also a massive rise of social media influencer presence where individuals usually with a high following will create a post or video discussing and promoting a product and offer a direct link to the companies’ product usually at a discounted price. The individual will be sent these items for free and will just need to promote it on their page and this gives social media users a want to have this item due to an influencer with a high following saying it is good. Social media also has advertisements with captivating opening lines which entice the user to click on the deal. They will then be asked to sign up for a discount code which gives the company direct access to sending you personalized information about products the individual has viewed and some even send reminders if you have added items to your cart and not purchased. Businesses have also included direct links on their social media pages so that people are able to message and communicate with the business which gives customers 24/7 customer service. The massive reach that social media platforms have enabled small businesses to be seen all over the world and increase their profits.
Hair syrup is a company that supplies luxury prewash oil hair treatment that has a whole range of benefits for keeping your hair healthy and in good condition. The brand’s CEO Lucie Macleod started making these products during 2020 at only 21 years old for her own personal use. She shared her hair care routine with her small following and overnight it went viral with he follows offering to pay as much as £30 for 30ml. Lucie then began to start making these products at home and as the profits came in she was able to expand her business through sharing her videos on TikTok. Lucie now sells her products to beauty website Look Fantastic and Beauty Bay her goal is to expand her sales into the U.S.A.
(Macleod, 2024)


In conclusion, Marketing plays a big role in helping companies to achieve their targets and goals, creating customer relationships and increasing their market growth, identifying issues, and ensuring they are satisfying their customers needs in a way that also brings in maximum profits. The market research, product development and excellent customer service all play a part in this in order to keep their loyal customers and increase sales. As mentioned above Apple’s business strategy includes premium branding and packaging for customers to feel like their products are luxury. Therefore keeping their customers returning and high profits from loyal customers and word of mouth.

Using the PESTLE framework ensures that companies understand all of the external factors which should be identified when making important decisions for their business. This allows businesses to examine the data and create marketing strategies and goals for the future and in turn relevant and up to date with the modern world. The factors that are identified include political, economic, social, technological, legal, and environmental. For example, as mentioned above environmental concerns have led mcdonalds and other takeaway/fast food places adapt their packaging to more sustainable and ecofriendly alternatives which gives them a market advantage by appealing and satisfying environmentally conscious customers. 
The digital world will continue to advance and businesses need to ensure that they adapt and adjust  their marketing strategies to stay competitive. Social media platforms and their influencers have become a vital factor in marketing as business can use them to communicate with their customers and obtain a large visibility. Digital marketing can create business expansion all over the world, the example of Hair Syrup who were a small business that boomed through social media platform TikTok and now have goals to be sold all over the world is one of many. Finally marketing plays a crucial role in all organizations for business growth, market share, profitability and customer loyalty.
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